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Abstrak : This study aims to see whether the Brand Image of Maybelline 

Lipstick has an effect on Consumer Purchase Intention in Tembilahan. The 

approach used in this study is a quantitative approach with a sample of 40 

respondents, with data collection techniques through questionnaires using SPSS 

29.0 software with an Ordinal Scale. Based on the data obtained and analyzed 

regarding the effect of Maybelline Lipstick Brand Image on Consumer Purchase 

Intention in Tembilahan, it can be concluded that Brand Image has a positive 

effect on Consumer Purchase Intention in the area, although the effect is 

relatively small, namely 30.7%. This indicates that factors such as brand 

superiority, brand strength, and brand uniqueness contribute to shaping 

Consumer Purchase Intention towards Maybelline Lipstick. 

       Based on the results of the hypothesis test through simple linear 

regression analysis, the calculated t value was 2.344, while the t table value with 

a significance level of α = 0.05 and degrees of freedom (df) n - 2 (40 - 2 = 38) 

was 2.028 (see the attached t table). Because the calculated t value is greater than 

the t table (2.344 > 2.028), the null hypothesis (Ho) is rejected and the alternative 

hypothesis (Ha) is accepted. This shows that the Brand Image of Maybelline 

Lipstick has a significant effect on Consumer Purchase Interest in Tembilahan. 
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Abstrak : Penelitian ini bertujuan untuk melihat apakah Brand Image 

Pada Lipstik Maybelline berpengaruh terhadap Minat Beli Konsumen Di 

Tembilahan. Pendekatan yang digunakan dalam penelitian ini yaitu pendekatan 

kuantitatif dengan jumlah sampel sebanyak 40 responden, dengan teknik 

pengambilan data melalui kuesioner menggunakan software SPSS 29.0 dengan 

Skala Ordinal. Berdasarkan data yang diperoleh dan telah dianalisis mengenai 

pengaruh Brand Image Lipstik Maybelline terhadap Minat Beli Konsumen di 

Tembilahan, dapat disimpulkan bahwa Brand Image memberikan pengaruh positif 

terhadap Minat Beli Konsumen di wilayah tersebut, meskipun pengaruhnya 

tergolong kecil, yaitu sebesar 30,7%. Hal ini mengindikasikan bahwa faktor-faktor 

seperti keunggulan merek, kekuatan merek, dan keunikan merek ikut 

berkontribusi dalam membentuk Minat Beli Konsumen terhadap Lipstik 

Maybelline. 

Berdasarkan hasil uji hipotesis melalui analisis regresi linier sederhana, 

diperoleh nilai t hitung sebesar 2,344, sementara nilai t tabel dengan tingkat 

signifikansi α = 0,05 dan derajat kebebasan (df) n - 2 (40 - 2 = 38) adalah 2,028 

(lihat lampiran tabel t). Karena nilai t hitung lebih besar dari t tabel (2,344 > 

2,028), maka hipotesis nol (Ho) ditolak dan hipotesis alternatif (Ha) diterima. Hal 

ini menunjukkan bahwa Brand Image pada Lipstik Maybelline berpengaruh 

signifikan terhadap Minat Beli Konsumen di Tembilahan. 

 

 

Kata Kuncil : Brand Image dan Minat Beli.
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