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Pertunjuk pengisian :

e Jawablah pertanyaan dengan memilih salah satu dari 5
alternatif jawaban yang sudah disediakan dan berikan
tanda centang (V) pada kolom yang anda pilih.

e Keterangan:
Sangat Setuju (SS)
Setuju(S)
Cukup Setuju (CS)
Tidak Setuju (TK)
Sangat Tidak Setuju (STS)
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Branad Image (X)

No | Pernyataan | SS| S| N | TS|STS

Keunggulan Merek

1 Liipstik Maybelline berkualitas

2 Maybelline memiliki reputasi yang baik

3 Lipstik Maybelline banyak dikenal
masyarakat

4 Harga Lipstik Maybelline terjangkau

5 Saya merasa lebih nyaman ketika
menggunakan lipstik Maybelline

Kekuatan Merek

6 Maybelline memiliki kualitas sesuai
dengan kebutuhan

7 Pemasaran Lipstik Maybelline mudah
dijangkau

suepun)-suepu) iSunpurfiq w1di) yeH

8 Maybelline mudah untuk diucapkan dan
diingat
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9 Maybelline dikenal sebagai merek yang
terpercaya

10 | Maybelline memiliki kesan positif

‘1syues ueyeuayp jedep uep Suere[p esnl swsw

Keunikan Merek

11 | Lipstik Maybelline memiliki keunggulan
nyata jika dibandingkan dengan Lipstik
lainnya

12 | Lipstik Maybelline menyediakan berbagai
varian lipstik yang dapat disesuaikan
dengan budget konsumen

13 | Varian Maybelline mengikuti
perkembangan zaman

14 | Lipstik Maybelline mempunyai kemasan
yang mewah

15 | Merek Lipstik Maybelline mudah diingat
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Minat Beli (Y)

No | Pernyataan | SS| S | N | TS |STS

Minat Beli (Y)

1 Lipstik Maybelline lebih menarik perhatian
saya

1

2 Saya menanyakan informasi Lipstik
Maybelline kepada orang yang sudah
menggunakannya
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3 Saya tertarik untuk membeli Lipstik
Maybelline karena tersedia banyak varian
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4 Saya bersedia merekomendasikan Lipstik
Maybelline kepada orang lain
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g E_ 1 943" 850" .823" 602" .660° .771" .807  .660° .665  .342° .383° 572" 614" 569 = .844"
;— f_ Correlation
2. Z—--’E Sig. (2- <001 <001 <001 <001 <001 <001 <001 <001 <001 .031 .015 <001 <001 <001 <001
?:; = tailed)
: E fj N 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40
: § éPearson 943" 1 891" .864" .648" .623" .814" 761" 724" 613" 375 412" 509" 549" 508"  .842"
? é Correlation
Z ; Sig. (2- <,001 <001 <001 <001 <001 <001 <001 <001 <001 .017 .008 <001 <001 <001 <001
E: ©  tailed)
;—‘2- N 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40
? Pearson 850" 891" 1 .920" 756" 639" .880° .726° 701" 617" 4327 448" 471" 489" 461" 8517
.ET Correlation
% Sig. (2- <001 <,001 <001 <001 <001 <001 <001 <001 <001 .005 .004 .002 .001 .003 <001
©  tailed)
;_ N 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40
; Pearson 823" 864"  .920" 1 821" 600" 957" .693" .667° 671" 544" 559" 512" 5317 501"  .888"
é Correlation
f Sig. (2- <001 <001 <001 <001 <001 <001 <,001 <001 <001 <001 <001 <001 <001 <001 <001
;Z tailed)
é N 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40
; Pearson 602" 648" 756" .821" 1 757" 7747 623" 588" 526" .464° 495 204 251 295  .734"
H’E Correlation
E Sig. (2- <001 <001 <001 <001 <001 <001 <001 <001 <001 .003 .001 .207 .118 .064 <001
é tailed)
é—‘ N 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40
Z Pearson 660" 623" 639" .600° .757" 1 .630" .818" 558" 462" 289 .360° 257 252 .288  .673"
% Correlation
ij Sig. (2- <001 <001 <001 <001 <,001 <001 <001 <001 003 .070 .023 .110 .117 .072 <001
é tailed)
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*38 ‘-orrelation is significant at the 0.01 level (2-tailed).

I

Pearson 614" 549" 489" 531" 251 252 502" 509" .397 .649° 673" 7477 921" 1 962" 770"
~ | Correlation
. Sig. (2- <001 <,001 001 <001 .118 117 <001 <001 011 <001 <001 <001 <,001 <001 <001
U tailed)
N 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40
—. Pearson 569" 508" 461" 501" 295 288 4717 .460° .349° 617" .706" .780" .880" .962" 1 756"
E Correlation
; Sig. (2- <001 <,001 003 <001 064 .072 002 .003 .028 <001 <001 <001 <,001 <001 <,001
E, tailed)
E N 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40
?Pearson 844" 842" 851" 888" 734" 673" 857 829" 743" 843" 753" 787" 728" 770" 756" 1
% Correlation
§Sig. (@ <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001 <001
;:j tailed)
E N 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40 40
::T ’% C‘;:éfrejation is significant at the 0.01 level (2-tailed).
? gcéfre!%tion is significant at the 0.05 level (2-tailed).
;283
“ 2.5 MinatBeli(Y)
RS
8 2 g Correlations
€S2 v1 v2 v3 Y4 Total
i ,5,_ é Y1 Pearson Correlation 1 885" 790" 790”7 911"
;”:3 E Sig. (2-tailed) <,001 <,001 <,001 <,001
i fz s N 40 40 40 40 40
& 3 Pearson Correlation 885" 1 .890" .890” 962"
c:_ é- Sig. (2-tailed) <,001 <,001 <,001 <,001
;— ; a N 40 40 40 40 40
3 = %YS Pearson Correlation 790" 890" 1 1.000" 967"
g 8 - Sig. (2-tailed) <,001 <,001 <,001 <,001
z— g E N 40 40 40 40 40
é ; EY4 Pearson Correlation 790" 890" 1.000” 1 967"
;_ e £ Sig. (2-tailed) <001 <001 <001 <001
® 8 7 N 40 40 40 40 40
= Total Pearson Correlation 911" 962" 967" 967" 1
5 Sig. (2-tailed) <,001 <,001 <,001 <,001
:3, N 40 40 40 40 40
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Uji Realibilitas

> N Reliability Statistics

= él (Hﬂ&p B Cronbach's Alpha N of ltems
T 9 L P ,,‘x.-"

S 956 15

ST
= ~ Uji Linearitas
®g g
: ; ANOVA Table
é %: Sum of Mean
2 E E Squares df Square F Sig.
- =2 2 Y*X Bet (Combined) 162.350 11 14759  16.782 <,001
:_ 28 wee Linearity 89.922 1 89.922  102.246 <,001
- N Deviation from 72.428 10 7.243 8.235 <,001
i‘ | Gro  Linearity

"BISQUOPU] Ip Ny B[I2q

ups
Within Groups 24.625 28 .879
Total 186.975 39

Isyues ueyeuayip jede

Uji Regresi Linear Sederhana

Coefficients®
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 2.344 2.521 .930 .358
X 231 .039 .693 5.934 <,001
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a. Dependent Variable: Y

“raquuns ueywnjueduar ues

Uji Koefisien Determinasi

Model Summary
Adjusted R Std. Error of the
Model R R Square Square Estimate
1 .6932 481 467 1.598
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a. Predictors: (Constant), X
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Uji Hipotesis

Coefficients?

Standardized

Unstandardized

Coefficients

Coefficients

Sig.

Std. Error Beta

B

Model
1

930 358
5.934 <,001

.693

2521
.039

2.344
231

(Constant)
a. Dependent Variable: Y
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Tabel F(a=10,05)

S @
R S
T

Ll E ] vi=ck V2 = dk pembilang 30 | 417 | 332 | 292 | 269
SZE S S5 4 |pemvebu| 2 3 2 31 | 416 | 330 | 291 | 268
E35%%8 8 % 1 161.45 | 199.50 | 215.71 | 224.58 32 | 415 | 329 | 290 | 267
ZEEEES © 2 | 1851 | 1900 | 19.16 | 19.25 33 | 414 | 328 | 289 | 266
EEEsEs & 3 | 1013 | 955 | 928 | 9.2 34 | 413 | 328 | 288 | 265
FEa2:22 & 4 771 | 694 | 659 | 639 35 | 412 | 327 | 287 | 268
~338582 ¢ 5 | 661 | 579 | 541 | 519 36 | 411 | 326 | 287 | 263
= b® 53~ g 6 599 | 514 | 476 | 453 37 | 411 | 325 | 286 | 263
T8 Egs L 7 | 559 | 474 | 435 | 412 38| 410 | 324 | 285 | 262
3 g 2 8 532 | 446 | 407 | 384 39 | 409 | 324 | 285 | 261
5 = g 512 | 426 | 386 | 3.63 40 | 408 | 323 | 284 | 261
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496 | 410 | 371 | 3.48 408 | 323 | 283 | 260
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13 467 | 381 | 341 | 318 44 | 406 | 321 | 282 | 258
= 14 460 | 374 | 334 | 311 45 406 | 3.20 | 281 | 258
E 15 454 | 368 | 3.29 | 3.06 405 | 320 | 281 | 257
B 16 449 | 363 | 324 | 3 405 | 320 | 280 | 257
2 17 445 | 359 | 320 | 296 404 | 319 | 280 | 257
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