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LAMPIRAN 

Karakteristik Responden 
 

 

 
Usia 

  

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid <25 78 86.7 86.7 86.7 

 26-30 7 7.8 7.8 94.4 

 31-35 3 3.3 3.3 97.8 

 36-40 2 2.2 2.2 100.0 

 Total 90 100.0 100.0  

 

 

Pekerjaan 

  

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid IRT 4 4.4 4.4 4.4 

 Pelajar/Mahasiswa 45 50.0 50.0 54.4 

 Karyawan/Swasta 14 15.6 15.6 70.0 

 ASN 14 15.6 15.6 85.6 

 Dan lain-lain 13 14.4 14.4 100.0 

 Total 90 100.0 100.0  

 

 
Jenis Kelamin 

  

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid Laki-laki 50 55.6 55.6 55.6 

 Perempuan 40 44.4 44.4 100.0 

 Total 90 100.0 100.0  
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Uji Validitas 
 

Descriptive Statistics 
 Mean Std. Deviation N 

Faktor Budaya 19.28 4.926 90 

Faktor Sosial 21.87 4.404 90 
Faktor Pribadi 22.59 4.298 90 
Faktor Psikologis 22.12 4.271 90 
Keputusan Pembelian 19.07 5.617 90 
Total 104.92 21.022 90 

Correlations 

 Faktor 
Budaya 

Faktor 
Sosial 

Faktor 
Pribadi 

Faktor 
Psikologis 

Keputusan 
Pembelian 

 
Total 

Faktor Budaya Pearson Correlation 1 .768** .684** .687** .789** .885** 

 Sig. (2-tailed)  .000 .000 .000 .000 .000 

 Sum of Squares and 
Cross-products 

2160.056 1483.333 1288.278 1286.944 1942.333 
8160.94 

4 

 Covariance 24.270 16.667 14.475 14.460 21.824 91.696 

 N 90 90 90 90 90 90 

Faktor Sosial Pearson Correlation .768** 1 .903** .813** .695** .925** 

 Sig. (2-tailed) .000  .000 .000 .000 .000 
 Sum of Squares and 

Cross-products 
1483.333 1726.400 1521.067 1361.467 1529.800 

7622.06 
7 

 Covariance 16.667 19.398 17.091 15.297 17.189 85.641 
 N 90 90 90 90 90 90 

Faktor Pribadi Pearson Correlation .684** .903** 1 .865** .640** .900** 

 Sig. (2-tailed) .000 .000  .000 .000 .000 
 Sum of Squares and 

Cross-products 
1288.278 1521.067 1643.789 1412.522 1374.467 

7240.12 
2 

 Covariance 14.475 17.091 18.470 15.871 15.443 81.350 
 N 90 90 90 90 90 90 

Faktor Psikologis Pearson Correlation .687** .813** .865** 1 .695** .897** 

 Sig. (2-tailed) .000 .000 .000  .000 .000 
 Sum of Squares and 

Cross-products 
1286.944 1361.467 1412.522 1623.656 1484.267 

7168.85 
6 

 Covariance 14.460 15.297 15.871 18.243 16.677 80.549 
 N 90 90 90 90 90 90 

Keputusan 
Pembelian 

Pearson Correlation .789** .695** .640** .695** 1 .870** 

Sig. (2-tailed) .000 .000 .000 .000  .000 
 Sum of Squares and 

Cross-products 
1942.333 1529.800 1374.467 1484.267 2807.600 

9138.46 
7 

 Covariance 21.824 17.189 15.443 16.677 31.546 102.679 
 N 90 90 90 90 90 90 

Total Pearson Correlation .885** .925** .900** .897** .870** 1 

 Sig. (2-tailed) .000 .000 .000 .000 .000  

 Sum of Squares and 
Cross-products 

8160.944 7622.067 7240.122 7168.856 9138.467 
39330.4 

56 

 Covariance 91.696 85.641 81.350 80.549 102.679 441.915 
 N 90 90 90 90 90 90 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Uji Reliabilitas 

Case Processing Summary 
 N % 

Cases Valid 90 100.0 

 Excludeda 0 .0 
 Total 90 100.0 

a. Listwise deletion based on all variables in the 
procedure. 

 
Reliability Statistics 

Cronbach’s Alpha N of Items 

.968 30 

Item-Total Statistics 

 Scale Mean if 
Item Deleted 

Scale Variance if 
Item Deleted 

Corrected Item- 
Total Correlation 

Cronbach’s Alpha 
if Item Deleted 

X_1.1 101.10 418.720 .631 .967 
X_1.2 101.32 413.075 .652 .967 
X_1.3 102.12 411.232 .658 .967 
X_1.4 102.38 411.024 .663 .967 
X_1.5 101.82 408.777 .739 .967 
X_1.6 101.51 411.848 .666 .967 
X_2.1 100.82 420.417 .629 .967 
X_2.2 101.73 408.153 .755 .967 
X_2.3 101.31 414.823 .700 .967 
X_2.4 101.19 416.470 .717 .967 
X_2.5 101.42 410.943 .801 .966 
X_2.6 101.19 414.402 .742 .967 
X_3.1 101.71 410.118 .743 .967 
X_3.2 100.90 418.158 .665 .967 
X_3.3 101.16 416.268 .708 .967 
X_3.4 101.18 414.373 .704 .967 
X_3.5 100.97 417.718 .667 .967 
X_3.6 101.03 416.909 .746 .967 
X_4.1 101.17 418.478 .741 .967 
X_4.2 101.10 415.349 .687 .967 
X_4.3 101.21 417.539 .658 .967 
X_4.4 101.09 417.363 .697 .967 
X_4.5 101.46 413.869 .667 .967 
X_4.6 101.39 412.757 .664 .967 
Y.1.1 101.54 408.318 .753 .967 
Y.1.2 101.33 410.764 .778 .966 
Y.1.3 101.69 412.958 .758 .967 
Y.1.4 101.92 407.803 .658 .967 
Y.1.5 102.04 404.919 .726 .967 
Y.1.6 101.93 408.490 .713 .967 
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Uji Normalitas Kolmogorov-Smirnov 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 
Residual 

N  90 
Normal Parametersa,b Mean .0000000 

 Std. Deviation 3.23063071 
Most Extreme Differences Absolute .090 

 Positive .047 
 Negative -.090 
Test Statistic  .090 
Asymp. Sig. (2-tailed)  .070c 

a. Test distribution is Normal. 
b. Calculated from data. 
c. Lilliefors Significance Correction. 
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Uji Multicolineritas 

Variables Entered/Removeda 

Model Variables Entered 
Variables 
Removed Method 

1 Faktor Psikologis, 
Faktor Budaya, 
Faktor Sosial, 
Faktor Pribadib 

 
. 

 
Enter 

a. Dependent Variable: Keputusan Pembelian 
b. All requested variables entered. 

 
Coefficientsa 

 
Model 

Collinearity Statistics 

Tolerance VIF 

1 Faktor Budaya .390 2.565 

 Faktor Sosial .142 7.048 

 Faktor Pribadi .132 7.596 
 Faktor Psikologis .235 4.257 

a. Dependent Variable: Keputusan Pembelian 
 

 
Collinearity Diagnosticsa 

   

 
Eigenvalue 

 
Condition 

Index 

Variance Proportions 

 
Model 

 
Dimension 

 
(Constant) 

 
Faktor Budaya 

 
Faktor Sosial 

 
Faktor Pribadi 

Faktor 
Psikologis 

1 1 4.942 1.000 .00 .00 .00 .00 .00 

 2 .032 12.506 .63 .27 .00 .00 .00 

 3 .017 16.963 .36 .57 .02 .05 .07 

 4 .007 26.888 .01 .03 .29 .03 .71 
 5 .003 42.110 .00 .13 .69 .92 .22 

a. Dependent Variable: Keputusan Pembelian 
 
 

Residuals Statisticsa 

 Minimum Maximum Mean Std. Deviation N 

Predicted Value 4.13 29.29 19.07 4.594 90 
Residual -6.804 8.466 .000 3.231 90 
Std. Predicted Value -3.252 2.224 .000 1.000 90 
Std. Residual -2.058 2.561 .000 .977 90 

a. Dependent Variable: Keputusan Pembelian 
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Uji Heteroskedastisitas 

Variables Entered/Removed
a
 

 
Model 

Variables 
Entered 

Variables 
Removed 

 
Method 

1 Faktor 
Psikologis, 
Faktor Budaya, 
Faktor Sosial, 
Faktor Pribadi

b
 

 
. 

 
Enter 

a. Dependent Variable: ABS_RES 
b. All requested variables entered. 

 
Model Summary

b
 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 .229
a
 .052 .008 1.86910 

a. Predictors: (Constant), Faktor Psikologis, Faktor Budaya, Faktor 
Sosial, Faktor Pribadi 
b. Dependent Variable: ABS_RES 

 
ANOVA

a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 16.377 4 4.094 1.172 .329
b
 

 Residual 296.952 85 3.494 

 Total 313.329 89  

a. Dependent Variable: ABS_RES 
b. Predictors: (Constant), Faktor Psikologis, Faktor Budaya, Faktor Sosial, Faktor Pribadi 

 
Coefficients

a
 

 

 
Model 

Unstandardized Coefficients 
Standardized 
Coefficients 

 

 
t 

 

 
Sig. B Std. Error Beta 

1 (Constant) 3.080 1.091  2.824 .006 

 Faktor Budaya -.102 .064 -.268 -1.587 .116 

 Faktor Sosial -.009 .119 -.022 -.080 .937 

 Faktor Pribadi .134 .127 .307 1.055 .294 
 Faktor Psikologis -.059 .096 -.135 -.621 .536 

a. Dependent Variable: ABS_RES 
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Residuals Statistics

a
 

 Minimum Maximum Mean Std. Deviation N 

Predicted Value 1.8772 4.1796 2.6153 .42897 90 

Residual -2.77690 5.69561 .00000 1.82662 90 
Std. Predicted Value -1.720 3.647 .000 1.000 90 
Std. Residual -1.486 3.047 .000 .977 90 

a. Dependent Variable: ABS_RES 

Chart 
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Uji Linearitas 

Case Processing Summary 

 Cases 

Included Excluded Total 

N Percent N Percent N Percent 

Keputusan Pembelian * Faktor 
Budaya 

90 100.0% 0 0.0% 90 100.0% 

Keputusan Pembelian * Faktor 
Sosial 

90 100.0% 0 0.0% 90 100.0% 

Keputusan Pembelian * Faktor 
Pribadi 

90 100.0% 0 0.0% 90 100.0% 

Keputusan Pembelian * Faktor 
Psikologis 

90 100.0% 0 0.0% 90 100.0% 

 
 
 

 
Keputusan Pembelian * Faktor Budaya 

Report 
Keputusan Pembelian 

Faktor 
Budaya 

 
Mean 

 
N 

Std. 
Deviation 

6 7.50 2 2.121 
8 11.00 1 . 
10 14.00 1 . 
12 8.50 2 .707 
13 21.00 1 . 
14 16.67 3 4.163 
15 16.67 3 3.786 
16 15.58 12 3.476 
17 16.27 11 2.970 
18 18.50 8 3.024 
19 17.00 5 2.739 
20 17.75 8 3.770 
21 22.50 6 5.612 
22 19.60 5 2.608 
23 24.00 4 4.082 
24 23.83 6 2.858 
25 25.00 1 . 
26 25.67 3 4.041 
27 26.67 3 .577 
28 30.00 1 . 
29 24.00 1 . 
30 29.67 3 .577 
Total 19.07 90 5.617 
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ANOVA Table 

 Sum of 
Squares 

 
df 

Mean 
Square 

 
F 

 
Sig. 

Keputusan Pembelian 
* Faktor Budaya 

Between 
Groups 

(Combined) 2015.135 21 95.959 8.234 .000 

Linearity 1746.556 1 1746.556 149.869 .000 

 Deviation from 
Linearity 

268.578 20 13.429 1.152 .322 

Within Groups 792.465 68 11.654   

Total 2807.600 89    

 
 
 

 
Measures of Association 

 R R Squared Eta Eta Squared 

Keputusan Pembelian * Faktor 
Budaya 

.789 .622 .847 .718 

 
 
 
 
 

 
Keputusan Pembelian * Faktor Sosial 

Report 
Keputusan Pembelian 

Faktor Sosial Mean N Std. Deviation 

6 8.50 2 3.536 

16 9.50 4 1.732 
17 13.00 3 1.732 
18 16.57 7 2.699 
19 17.00 11 1.732 
20 18.75 8 5.064 
21 18.50 8 4.036 
22 20.13 8 4.257 
23 18.67 6 4.082 
24 20.36 11 5.025 
25 20.83 6 6.824 
26 19.00 3 3.606 
27 23.40 5 3.782 
28 27.00 1 . 
29 25.00 1 . 
30 28.83 6 2.401 
Total 19.07 90 5.617 
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ANOVA Table 

 Sum of 
Squares 

 
df 

 
Mean Square 

 
F 

 
Sig. 

Keputusan Pembelian * 
Faktor Sosial 

Between Groups (Combined) 1605.265 15 107.018 6.587 .000 

 Linearity 1355.589 1 1355.589 83.432 .000 

 Deviation from 
Linearity 

249.677 14 17.834 1.098 .374 

Within Groups 1202.335 74 16.248   

Total 2807.600 89    

 

 
Measures of Association 

 R R Squared Eta Eta Squared 

Keputusan Pembelian * Faktor 
Sosial 

.695 .483 .756 .572 
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Keputusan Pembelian * Faktor Pribadi 

 
Report 

Keputusan Pembelian 

Faktor Pribadi Mean N Std. Deviation 

6 6.00 1 . 
7 11.00 1 . 
15 12.50 2 4.950 
17 14.00 1 . 
18 16.73 11 2.832 
19 18.00 4 4.243 
20 14.00 7 3.512 
21 16.67 3 6.807 
22 18.17 6 4.355 
23 20.30 10 3.234 
24 19.58 19 4.350 
25 16.57 7 5.159 
26 20.40 5 5.595 
27 26.50 2 4.950 
28 26.00 5 3.162 
29 27.00 1 . 
30 28.80 5 2.683 
Total 19.07 90 5.617 

 
 

ANOVA Table 

 Sum of 
Squares 

 
df 

Mean 
Square 

 
F 

 
Sig. 

Keputusan 
Pembelian * Faktor 
Pribadi 

Between 
Groups 

(Combined) 1574.472 16 98.405 5.825 .000 

Linearity 1149.271 1 1149.271 68.036 .000 

 Deviation from 
Linearity 425.201 15 28.347 1.678 .075 

Within Groups 1233.128 73 16.892   

Total 2807.600 89    

 
Measures of Association 

 R R Squared Eta Eta Squared 

Keputusan Pembelian * Faktor 
Pribadi 

.640 .409 .749 .561 

 
Keputusan Pembelian * Faktor Psikologis 
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Report 
Keputusan Pembelian 

Faktor Psikologis Mean N Std. Deviation 

6 6.00 1 . 

12 11.00 1 . 
14 16.00 1 . 
15 10.00 2 2.828 
16 9.00 1 . 
17 12.33 3 3.512 
18 17.75 8 2.659 
19 17.33 6 2.733 
20 17.60 10 2.951 
21 14.80 5 3.271 
22 17.00 8 3.251 
23 18.50 10 4.696 
24 21.73 11 4.563 
25 26.00 1 . 
26 22.38 8 4.502 
27 24.67 6 4.033 
28 24.67 3 4.163 
30 26.80 5 7.155 
Total 19.07 90 5.617 

 
 

 
ANOVA Table 

 Sum of 
Squares Df 

Mean 
Square F Sig. 

Keputusan Pembelian * 
Faktor Psikologis 

Between 
Groups 

(Combined) 1623.543 17 95.503 5.807 .000 

Linearity 1356.844 1 1356.844 82.507 .000 

 Deviation from 
Linearity 

266.699 16 16.669 1.014 .453 

Within Groups 1184.057 72 16.445   

Total 2807.600 89    

 

 
Measures of Association 

 R R Squared Eta Eta Squared 

Keputusan Pembelian * Faktor 
Psikologis 

.695 .483 .760 .578 
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Uji Regresi Berganda (Uji T dan F) 

Variables Entered/Removeda 

Model Variables Entered 
Variables 
Removed Method 

1 Faktor Psikologis, 
Faktor Budaya, 
Faktor Sosial, 
Faktor Pribadib 

 
. 

 
Enter 

a. Dependent Variable: Keputusan Pembelian 
b. All requested variables entered. 

 
 

Model Summary 

Model R R Square Adjusted R Square 
Std. Error of the 

Estimate 

1 .818a .669 .654 3.306 

a. Predictors: (Constant), Faktor Psikologis, Faktor Budaya, Faktor Sosial, Faktor Pribadi 
 

 
ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1878.709 4 469.677 42.979 .000b 

 Residual 928.891 85 10.928 
 Total 2807.600 89  

a. Dependent Variable: Keputusan Pembelian 
b. Predictors: (Constant), Faktor Psikologis, Faktor Budaya, Faktor Sosial, Faktor Pribadi 

 
 

Coefficientsa 

 

 
Model 

Unstandardized Coefficients 
Standardized 
Coefficients 

 

 
t 

 

 
Sig. B Std. Error Beta 

1 (Constant) -2.162 1.929  -1.121 .266 

 Faktor Budaya .648 .114 .568 5.684 .000 

 Faktor Sosial .143 .211 .112 .677 .500 

 Faktor Pribadi -.179 .225 -.137 -.795 .429 
 Faktor Psikologis .436 .169 .332 2.578 .012 

a. Dependent Variable: Keputusan Pembelian 
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Uji Koefisien Determinasi (Faktor Budaya, X1) 

 
Variables Entered/Removed

a
 

 

 
Model 

Variables 

Entered 

Variables 

Removed 

 

 
Method 

1 Faktor Budayab . Enter 

a. Dependent Variable: Keputusan Pembelian 

b. All requested variables entered. 
 

 
Model Summary 

 

 
Model 

 

 
R 

 

 
R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .789a .622 .618 3.472 

a. Predictors: (Constant), Faktor Budaya 
 

 
ANOVA

a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1746.556 1 1746.556 144.855 .000b 

 Residual 1061.044 88 12.057 

 Total 2807.600 89  

a. Dependent Variable: Keputusan Pembelian 

b. Predictors: (Constant), Faktor Budaya 
 

 
Coefficients

a
 

 
 

 
Model 

 

 
Unstandardized Coefficients 

Standardized 

Coefficients 

 
 

 
t 

 
 

 
Sig. B Std. Error Beta 

1 (Constant) 1.732 1.486 
 

 
.789 

1.165 .247 

 Faktor Budaya .899 .075 12.036 .000 

a. Dependent Variable: Keputusan Pembelian 
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Uji Koefisien Determinasi (Faktor Sosial, X2) 

 
Variables Entered/Removed

a
 

 

 
Model 

Variables 

Entered 

Variables 

Removed 

 

 
Method 

1 Faktor Sosialb . Enter 

a. Dependent Variable: Keputusan Pembelian 

b. All requested variables entered. 
 

 
Model Summary 

 

 
Model 

 

 
R 

 

 
R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .695a .483 .477 4.062 

a. Predictors: (Constant), Faktor Sosial 
 

 
ANOVA

a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1355.589 1 1355.589 82.156 .000b 

 Residual 1452.011 88 16.500 

 Total 2807.600 89  

a. Dependent Variable: Keputusan Pembelian 

b. Predictors: (Constant), Faktor Sosial 
 

 
Coefficients

a
 

 
 

 
Model 

 

 
Unstandardized Coefficients 

Standardized 

Coefficients 

 
 

 
t 

 
 

 
Sig. B Std. Error Beta 

1 (Constant) -.310 2.180 
 

 
.695 

-.142 .887 

 Faktor Sosial .886 .098 9.064 .000 

a. Dependent Variable: Keputusan Pembelian 
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Uji Koefisien Determinasi (Faktor Pribadi, X3) 

 
Variables Entered/Removed

a
 

 

 
Model 

Variables 

Entered 

Variables 

Removed 

 

 
Method 

1 Faktor Pribadib . Enter 

a. Dependent Variable: Keputusan Pembelian 

b. All requested variables entered. 
 

 
Model Summary 

 

 
Model 

 

 
R 

 

 
R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .640a .409 .403 4.341 

a. Predictors: (Constant), Faktor Pribadi 
 

 
ANOVA

a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1149.271 1 1149.271 60.987 .000b 

 Residual 1658.329 88 18.845 

 Total 2807.600 89  

a. Dependent Variable: Keputusan Pembelian 

b. Predictors: (Constant), Faktor Pribadi 
 

 
Coefficients

a
 

 
 

 
Model 

 

 
Unstandardized Coefficients 

Standardized 

Coefficients 

 
 

 
t 

 
 

 
Sig. B Std. Error Beta 

1 (Constant) .179 2.462 
 

 
.640 

.073 .942 

 Faktor Pribadi .836 .107 7.809 .000 

a. Dependent Variable: Keputusan Pembelian 
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Uji Koefisien Determinasi (Faktor Psikologis, X3) 

 
Variables Entered/Removed

a
 

 

 
Model 

Variables 

Entered 

Variables 

Removed 

 

 
Method 

1 Faktor 

Psikologisb 

 

. 

 

Enter 

a. Dependent Variable: Keputusan Pembelian 

b. All requested variables entered. 
 
 
 

 
Model Summary 

 

 
Model 

 

 
R 

 

 
R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .695a .483 .477 4.060 

a. Predictors: (Constant), Faktor Psikologis 
 

 
ANOVA

a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1356.844 1 1356.844 82.304 .000b 

 Residual 1450.756 88 16.486 

 Total 2807.600 89  

a. Dependent Variable: Keputusan Pembelian 

b. Predictors: (Constant), Faktor Psikologis 
 

 
Coefficients

a
 

 
 

 
Model 

 

 
Unstandardized Coefficients 

Standardized 

Coefficients 

 
 

 
t 

 
 

 
Sig. B Std. Error Beta 

1 (Constant) -1.156 2.270 
 

 
.695 

-.509 .612 

 Faktor Psikologis .914 .101 9.072 .000 

a. Dependent Variable: Keputusan Pembelian 
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