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Karakteristik Responden

LAMPIRAN

Usia

Frequency

Percent

Valid Percent

Cumulative

Percent

Valid

<25
26-30
31-35
36-40
Total

78
7
3
2

90

86.7
7.8
3.3
22

100.0

86.7
7.8
3.3
2.2

100.0

86.7
94.4
97.8
100.0
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Pekerjaan

Frequency

Percent

Valid Percent

Percent

Cumulative

Valid

IRT

Pelajar/Mahasiswa

Karyawan/Swasta

ASN

Dan lain-lain

Total

4
45
14
14
13
90

4.4
50.0
15.6
15.6
14.4

100.0

44
50.0
15.6
15.6
14.4

100.0

4.4
54.4
70.0
85.6

100.0

Jenis Kelamin

Frequency

Percent

Valid Percent

Cumulative

Percent

Valid

Laki-laki
Perempuan

Total

50 55.6
40

90

444
100.0

55.6
444
100.0

55.6
100.0
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Descriptive Statistics
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Mean Std. Deviation

Faktor Budaya 19.28 4.926 90

Faktor Sosial 21.87 4.404 90

Faktor Pribadi 22.59 4.298 90

Faktor Psikologis 22.12 4.271 90

Keputusan Pembelian 19.07 5.617 90

Total 104.92 21.022 90

Correlations
Faktor Faktor Faktor Faktor Keputusan
Budaya Sosial Pribadi Psikologis | Pembelian Total

Faktor Budaya Pearson Correlation 1 .768™" .684"" 687" .789™ .885™
Sig. (2-tailed) .000 .000 .000 .000 .000
i‘r‘or::;fg;jcrfj and | »160.056| 1483333| 1288.278| 1286.944| 1942333 8160'92
Covariance 24.270 16.667 14.475 14.460 21.824 91.696
N 90 90 90 90 90 90

Faktor Sosial Pearson Correlation .768" 1 .903™ .813" .695™" .925™
Sig. (2-tailed) .000 .000 .000 .000 .000
i‘r';:;;fg;jcrf; and | 1483333| 1726400| 1521.067| 1361467| 1529.800 7622'03
Covariance 16.667 19.398 17.091 15.297 17.189 85.641
N 90 90 90 90 90 90

Faktor Pribadi Pearson Correlation .684"" .903™ 1 .865™ .640™ .900™
Sig. (2-tailed) .000 .000 .000 .000 .000
?:;nssozfj;jgfss and | 1588278 1521.067| 1643789| 1412522 1374467 7240'1;
Covariance 14.475 17.091 18.470 15.871 15.443 81.350
N 90 90 90 90 90 90

Faktor Psikologis  Pearson Correlation .687"" .813™ .865™ 1 .695™ .897"
Sig. (2-tailed) .000 .000 .000 .000 .000
i‘:;::;fg:jcrf: and | 1286944 1361467| 1412522 1623.656| 1484.267 7168'82
Covariance 14.460 15.297 15.871 18.243 16.677 80.549
N 90 90 90 90 90 90

Keputusan Pearson Correlation 789" .695™ .640™ .695™ 1 .870"

Pembelian Sig. (2-tailed) .000 .000 .000 .000 .000
i‘r‘g::jg;‘jcrf: | 102333 1520800 1374467 1484267| 2807.600 134
Covariance 21.824 17.189 15.443 16.677 31.546| 102.679
N 90 90 90 90 90 90

Total Pearson Correlation .885™ .925™ .900™ .897" .870™ 1
Sig. (2-tailed) .000 .000 .000 .000 .000
i‘r‘g::)fg:jcris and 1 g1600aa| 7622.067| 7240122 7168.856| 9138.467| 3% 305'2
Covariance 91.696 85.641 81.350 80.549 102.679| 441.915
N 90 90 90 90 90 90
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**_ Correlation is significant at the 0.01 level (2-tailed).




Uji Reliabilitas

Case Processing Summary
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S >~ o N %

g 9 2 Tlcases  valid 90 100.0

= E 8 g Excluded? 0 0

= 22 g @m % Total 90 100.0

S 25 5 5 5 Z 3 Listwise deletion based on all variables in the

= 2@ £ E S 2 procedure.

§ 52855 &

58 B Na5 Reliability Statistics

% S 273 ;_ 2| cronbach’s Alpha | N of Items

2o E® R 968 30

B85 ~® 2z &

= % &8 2 & Item-Total Statistics

f _; f 5 ;_ f— o Scale Mean if Scale Variance if Corrected Item- | Cronbach’s Alpha
= = ’5 é Item Deleted Item Deleted Total Correlation if ltem Deleted
5SS EFZ X_1.1 101.10 418.720 631 967
R =T X_1.2 101.32 413.075 652 967
22838 X_13 102.12 411.232 658 967
@2 4 =g X_1.4 102.38 411.024 663 967
=g EBF X_15 101.82 408.777 739 967
§ g ad X_1.6 101.51 411.848 666 967
T £ BB X_2.1 100.82 420.417 629 967
2 a8 2 X 2.2 101.73 408.153 755 967
S = g_ g X 2.3 101.31 414.823 .700 967
E W =g X_2.4 101.19 416.470 717 967
5 SRS X_2.5 101.42 410.943 801 966
5 - &E X_2.6 101.19 414.402 742 967
=~ =85 X_3.1 101.71 410.118 743 967
= 8573 X_3.2 100.90 418.158 665 967
9 g a8 X 3.3 101.16 416.268 708 967
2. ez X_3.4 101.18 414373 704 967
S B s E X_3.5 100.97 417.718 667 967
5 aa B X 3.6 101.03 416.909 746 967
5 =@ g X_4.1 101.17 418.478 741 967
@ 8 5§ X_4.2 101.10 415.349 687 967
= & a° X_4.3 101.21 417.539 658 967
= 24 g X_4.4 101.09 417.363 697 967
= S 5 £ X_4.5 101.46 413.869 667 967
> &5 2 X_4.6 101.39 412.757 664 967
s 6 I3 v.1.1 101.54 408.318 753 967
® 5 >3 Y.1.2 101.33 410.764 778 966
= S &z Y.13 101.69 412.958 758 967
g Se& v.1.4 101.92 407.803 658 967
= B rnoe .15 102.04 404.919 726 967
5 o F Y.1.6 101.93 408.490 713 967
ij=]
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S Uji Multicolineritas
Variables Entered/Removed?
Variables
Model Variables Entered Removed Method

1 Faktor Psikologis,
Faktor Budaya,
Faktor Sosial,
Faktor Pribadib

Enter

o0

SueBIR[I(] |

a. Dependent Variable: Keputusan Pembelian
b. All requested variables entered.

gueh uemmyerad

an[ aws
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yendent Variable: Keputusan Pembelian

Residuals Statistics®

“\“P ]ITLIITP 2] F\ MNP PP

Minimum Maximum Mean Std. Deviation N
Predicted Value 413 29.29 19.07 4.594 90
Residual -6.804 8.466 .000 3.231 90
Std. Predicted Value -3.252 2.224 .000 1.000 90
Std. Residual -2.058 2.561 .000 977 90

a. Dependent Variable: Keputusan Pembelian

E_ :’_ = E :—: :7 Coefficients?

a) 55 2 Collinearity Statistics

g A E g ’j Model Tolerance VIF

228 Fg E 1 Faktor Budaya 390 2.565

SS8E 33 Faktor Sosial 142 7.048

2528732 Faktor Pribadi 132 7.596

- & 2 Faktor Psikologis 235 4.257
E =! ,:— %_ a. Dependent Variable: Keputusan Pembelian
E E B :Z Collinearity Diagnostics?
?_ =~ I Variance Proportions
= 75 3 Condition Faktor
= f N—jodél Dimension Eigenvalue Index (Constant) | Faktor Budaya | Faktor Sosial | Faktor Pribadi Psikologis
:Z. = 1::* é 1 4,942 1.000 .00 .00 .00 .00 .00
s 455 2 032 12.506 63 27 00 00 00
5 5 E 3 017 16.963 36 57 02 05 07
= S E 4 007 26.888 01 03 29 03 71
;—_ : ~ 5 .003 42.110 .00 13 .69 .92 22
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"-“"w-,._ .o o
> % Uji Heteroskedastisitas
i SOE
&, Variables Entered/Removed®
Dy _h.)
2= Variables Variables
W Model Entered Removed Method
g 1 Faktor
5 2 Psikologis,

Faktor Budaya, .| Enter
Faktor Sosial,

Faktor Pribadi®

a. Dependent Variable: ABS_RES
b. All requested variables entered.

Juek ueinyelrad

o

1e yeAueqradwow Suerepi( |

Jw yeyJaq BAURY SEIIS
2Funuaday ynjun ue

Model Summaryb
Adjusted R

p uep Suereqip esnl sws

Std. Error of the
Model R R Square Square Estimate

1 .229° .052 .008 1.86910
a. Predictors: (Constant), Faktor Psikologis, Faktor Budaya, Faktor

Sosial, Faktor Pribadi
b. Dependent Variable: ABS_RES
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ANOVA®

Model Sum of Squares df Mean Square F Sig.

1 Regression 16.377 4 4.094 1.172 329°
Residual 296.952 85 3.494
Total 313.329 89

a. Dependent Variable: ABS_RES
b. Predictors: (Constant), Faktor Psikologis, Faktor Budaya, Faktor Sosial, Faktor Pribadi

Coefficients®

Juap ueyyejoqiadip ueyiprpuad uep ‘ueniauad ‘yrwapeye u

o

Standardized
Coefficients

Beta t

Unstandardized Coefficients
Model B Std. Error

Sig.

“I2qUIns UEWnjueduaur ue

(Constant)
Faktor Budaya
Faktor Sosial
Faktor Pribadi
Faktor Psikologis

3.080
-.102
-.009

134
-.059

1.091
.064
119
127
.096

-.268
-.022

.307
-135

2.824
-1.587
-.080
1.055
-.621

.006
116
.937
.294
.536

a. Dependent Variable: ABS_RES
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Residuals Statistics®

Minimum Maximum

Mean

Std. Deviation

Predicted Value
Residual

Std. Predicted Value
Std. Residual

1.8772
-2.77690
-1.720
-1.486

4.1796
5.69561
3.647
3.047

2.6153
.00000
.000
.000

42897
1.82662
1.000
977

90
90
90
90

uod

a. Dependent Variable: ABS_RES
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Chart
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Scatterplot

Dependent Variable: Keputusan Pembelian
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Regression Studentized Residual
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Regression Standardized Predicted Value
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Case Processing Summary

Cases

Incl

uded

Excluded

Total

Percent

Percent

Percent

o

o

&'_épuﬁsan Pembelian * Faktor

Budaya

Kepu:;'wsan Pembelian * Faktor

Sosial?

Ke pu§]san Pembelian * Faktor
Kepuft

Pribadi

Kepuusan Pembelian * Faktor

Psikologis

90

90

90

90

100.0%

100.0%

100.0%

100.0%

0.0%

0.0%

0.0%

0.0%

90

90

90

90

100.0%

100.0%

100.0%

100.0%
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Keputusan Pembelian

Keputusan Pembelian * Faktor Budaya
Report

Faktor
Budaya

Mean

Std.
Deviation

6
8
10
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
Total

7.50
11.00
14.00

8.50
21.00
16.67
16.67
15.58
16.27
18.50
17.00
17.75
22.50
19.60
24.00
23.83
25.00
25.67
26.67
30.00
24.00
29.67
19.07

Wk P WWEOPRUOoO U

[Xo]
o

2121

.707

4.163
3.786
3.476
2.970
3.024
2.739
3.770
5.612
2.608
4.082
2.858

4.041
577

577
5.617
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2 Z = 3 ANOVA Table

b E g Sum of Mean

= ; s B Squares df Square F Sig.
& - Keputusan Pembelian  Between (Combined) 2015.135 21 95.959 8.234 .000
35 * Faktor Budaya Groups Linearity 1746.556 1 1746.556| 149.869 .000

Deviation from

Li . 268.578 20
inearity

13.429 1.152 322

Within Groups 792.465 68 11.654

Total 2807.600 89

uadoy ynjun urzr ¢

suepun)-suepur) iSunpuriq eidi) yeH

"BISQUOPU] Ip NYB[Iaq
apeye uedunuaday ynjun ueeun

1

Measures of Association
R R Squared Eta

Eta Squared

Keputusan Pembelian * Faktor

Budaya 789

.622 .847 718

p3sue[ed neje [eISIaWOY U

Keputusan Pembelian * Faktor Sosial
Report
Keputusan Pembelian

uap L[lfﬂl]?]lh].l?d}]‘ UN.‘]WP]PU.‘LI uep 'lll?!'._[|3L[.‘Ll B4

Std. Deviation

3.536
1.732
1.732
2.699
1.732
5.064
4.036
4.257
4.082
5.025
6.824
3.606
3.782

Faktor Sosial Mean N

6 8.50
16 9.50
17 13.00
18 16.57
19 17.00 11
20 18.75
21 18.50
22 20.13
23 18.67
24 20.36 11
25 20.83
26 19.00
27 23.40
28 27.00
29 25.00
30 28.83
Total 19.07 9

ay1p jedep e1dio yey uer:

N w b N

00

Jusw edue) “yrwapeye tojysodal p ur uawnyop ueyisnglsipusw uep vedwiAusur y

]

=

uap rensas ‘siynuad e1do yey veyyie

00

Uap TeNsSas [syues ueyeu

()]

1] Ues
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2.401
5.617

OO R = UlWwo
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Keputusan Pembelian

Keputusan Pembelian * Faktor Pribadi

Report

Faktor Pribadi

Mean

Std. Deviation

—
o
I
oK
=

0

suepun)-suepur) iSunpuriq eidi) yeH

6
7
15
17
18
19
20
21
22
23
24
25
26
27
28
29
30
Total

6.00
11.00
12.50
14.00
16.73
18.00
14.00
16.67
18.17
20.30
19.58
16.57
20.40
26.50
26.00
27.00
28.80
19.07

RPN R R

11

WD

10

UL 00N N

90

4.950

2.832
4.243
3.512
6.807
4.355
3.234
4.350
5.159
5.595
4.950
3.162

2.683
5.617

ANOVA Table

Sum of Mean

Squares df Square F Sig.
Keputusan Between (Combined) 1574.472 16 98.405 5.825 .000
Pembelian * Faktor  Groups Linearity 1149.271 1| 1149.271| 68.036|  .000

Pribadi

Deviation from
Linearity

425.201

15

28.347

1.678

.075

Within Groups

1233.128

73

16.892

Total

2807.600

89

Measures of Association
R R Squared Eta

uap L[lfﬂl]?]lh].l?d}]‘ UN.‘]WP]PU.‘LI uep 'lll?!'._[|3L[.‘Ll B4

Eta Squared

ay1p jedep e1dio yey uer:

Keputusan Pembelian * Faktor

Pribadi .640 409 .749 .561

Keputusan Pembelian * Faktor Psikologis
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SueBIR[I(] |

Keputusan Pembelian

Report

Faktor Psikologis

Mean

Std. Deviation

suepun)-suepur) iSunpuriq eidi) yeH

6
12
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
30
Total

6.00
11.00
16.00
10.00

9.00
12.33
17.75
17.33
17.60
14.80
17.00
18.50
21.73
26.00
22.38
24.67
24.67
26.80
19.07

DO WERENR R R

=
0 U1 O

10
11

Ul W o 00 -

90

2.828

3.512
2.659
2.733
2.951
3.271
3.251
4.696
4.563

4.502
4.033
4.163
7.155
5.617

ANOVA Table

jun il uswnyop ueysnquisipuaw neje yelueqradwoaw

Sum of
Squares

Df

Mean
Square

Sig.

k

BL]

21SI9WOY UBNfD)

Byfprpuaf! uep ‘ueniauad yu
SiP! AL :

3

re

an Pembelian *  Between
ikologis

Groups

(Combined)
Linearity

Deviation from
Linearity

1623.543
1356.844

266.699

17

[

16

95.503
1356.844

16.669

5.807
82.507

1.014

.000
.000

453

Within Groups

1184.057

72

16.445

Total

2807.600

89
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Measures of Association

R

R Squared

Eta

Eta Squared

Keputusan Pembelian * Faktor

Psikologis

.695

483

.760




S Uji Regresi Berganda (Uji T dan F)

Variables Entered/Removed?

Variables
Model Variables Entered Removed Method

1 Faktor Psikologis,
Faktor Budaya,
Faktor Sosial,
Faktor Pribadib

a. Dependent Variable: Keputusan Pembelian
b. All requested variables entered.

Enter

o0

SueBIR[I(] |

gueh uemmyerad

Model Summary

Std. Error of the
Model R R Square Adjusted R Square Estimate

1 8182 .669 .654 3.306
a. Predictors: (Constant), Faktor Psikologis, Faktor Budaya, Faktor Sosial, Faktor Pribadi

uadoy ynjun urzn
suepun)-suepur) iSunpuriq eidi) yeH
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apeye uedunuaday ynjun ueeun

1

a. Dependent Variable: Keputusan Pembelian
b. Predictors: (Constant), Faktor Psikologis, Faktor Budaya, Faktor Sosial, Faktor Pribadi

g ANOVA®

% Model Sum of Squares df Mean Square F Sig.

f_ 1 Regression 1878.709 4 469.677 42.979 .000P
s Residual 928.891 85 10.928

& Total 2807.600 89

)

1]=]

uap L[lf\}l]ﬁ]lh].l?d}]‘ UN.‘]WP]PU.‘LI uep 'lll?!'._[|3L[.‘Ll B4

; Coefficients?

;—- Standardized

Ik Unstandardized Coefficients Coefficients

’; Model B Std. Error Beta t Sig.

) 1 (Constant) -2.162 1.929 -1.121 266

; Faktor Budaya .648 114 .568 5.684 .000

= Faktor Sosial 143 211 112 677 500
Faktor Pribadi -.179 225 -.137 -.795 429
Faktor Psikologis 436 .169 332 2.578 .012

a. Dependent Variable: Keputusan Pembelian
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Uji Koefisien Determinasi (Faktor Budaya, X1)

Variables Entered/Removed?®

Model

Variables

Entered

Variables

Removed

Method

1

Faktor BudayaP

Enter

a. Dependent Variable: Keputusan Pembelian

" b. All requested variables entered.

Model Summary

Model

R

R Square

Adjusted R
Square

Std. Error of the

Estimate

suepun)-suepur) iSunpuriq eidi) yeH

1

.7892

622

.618

3.472

a. Predictors: (Constant), Faktor Budaya

ANOVA*

Model

Sum of Squares

df

Mean Square

F

Sig.

1

Regression
Residual

Total

1746.556
1061.044
2807.600

88
89

1746.556
12.057

144.855

.000P

a. Dependent Variable: Keputusan Pembelian

b. Predictors: (Constant), Faktor Budaya

Coefficients®

Model

Unstandardized Coefficients

Standardized

Coefficients

B

Std. Error

Beta

Sig.

1

(Constant)

Faktor Budaya

1.732
.899

1.486
.075

.789

1.165
12.036

247
.000

a. Dependent Variable: Keputusan Pembelian
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Uji Koefisien Determinasi (Faktor Sosial, X2)

Variables Entered/Removed?®

Model

Variables

Entered

Variables

Removed

Method

1

Faktor Sosial’

Enter

a. Dependent Variable: Keputusan Pembelian

" b. All requested variables entered.

Model Summary

Model

R

R Square

Adjusted R
Square

Std. Error of the

Estimate

suepun)-suepur) iSunpuriq eidi) yeH

1

.6952

483

AT7

4.062

a. Predictors: (Constant), Faktor Sosial

ANOVA*

Model

Sum of Squares

df

Mean Square

Sig.

1

Regression
Residual

Total

1355.589
1452.011
2807.600

88
89

1355.589
16.500

82.156

.000P

a. Dependent Variable: Keputusan Pembelian

b. Predictors: (Constant), Faktor Sosial

Coefficients®

Model

Unstandardized Coefficients

Standardized

Coefficients

B

Std. Error

Beta

Sig.

1

(Constant)

Faktor Sosial

-.310
.886

2.180
.098

.695

-.142
9.064

.887
.000

a. Dependent Variable: Keputusan Pembelian
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Uji Koefisien Determinasi (Faktor Pribadi, X3)

Variables Entered/Removed?®

Model

Variables

Entered

Variables

Removed

Method

1

Faktor PribadiP

Enter

a. Dependent Variable: Keputusan Pembelian

" b. All requested variables entered.

Model Summary

Model

R R Square

Adjusted R
Square

Std. Error of the
Estimate

suepun)-suepur) iSunpuriq eidi) yeH

1

.6402 409

403

4.341

a. Predictors: (Constant), Faktor Pribadi

ANOVA*

Model

Sum of Squares

df Mean Square F

Sig.

1

Regression

Residual

1149.271
1658.329

Total 2807.600

88
89

1149.271
18.845

60.987

.000P

a. Dependent Variable: Keputusan Pembelian

b. Predictors: (Constant), Faktor Pribadi

Coefficients®

Model

Unstandardized Coefficients

Standardized

Coefficients

B

Std. Error

Beta

Sig.

1

(Constant)
Faktor Pribadi

79
.836

2.462
107

.640

.073
7.809

.942
.000

a. Dependent Variable: Keputusan Pembelian
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Uji Koefisien Determinasi (Faktor Psikologis, X3)

Variables Entered/Removed?®

Model

Variables

Entered

Variables

Removed

Method

Faktor

Psikologis®

Enter

a. Dependent Variable: Keputusan Pembelian

b. All requested variables entered.

Model Summary
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Model

R

R Square

Adjusted R
Square

Std. Error of the
Estimate

1

.6952

483

AT7

4.060

a. Predictors: (Constant), Faktor Psikologis

ANOVA?*

Model

Sum of Squares

df

Mean Square F

Sig.

1

Regression
Residual

Total

1356.844
1450.756
2807.600

88
89

1356.844

82.304
16.486

.000P

a. Dependent Variable: Keputusan Pembelian

b. Predictors: (Constant), Faktor Psikologis

Coefficients®

Model

Unstandard

ized Coefficients

Standardized

Coefficients

B

Std. Error

Beta

Sig.

1

(Constant)

Faktor Psikologis

-1.156
914

2.270
101

.695

-.509
9.072

.612
.000

a. Dependent Variable: Keputusan Pembelian
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Nama : Zera Hernisa

Tempat Tanggal Lahir : Tekulai Hilir, 12 Desember 2001
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Jenis Kelamin : Perempuan
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Status : Belum Menikah
Alamat . JI. Yos Sudarso

Kewarganegaraan : Indonesia
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Agama - Islam
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Nomor Handphone 085272222588
Email : zeyral6062019@gmail.com
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SD Negeri 007 Tekulai Hilir

SMP Negeri 2 Tanah Merah

SMA Negeri 1 Gaung

Pendidikan Sarjana : Terdaftar Sebagai Mahasiswa
Fakultas Ekonomi dan Bisnis Jurusan Manajemen
di Universitas Islam Indragiri (UNISI)
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Pengalaman Organisasi

1. Himpunan Mahasiswa Jurusan Manajemen (HMJM)
2023/2024

2. Pramuka Unisi 2021/2024

3. Dewan Perwakilan Mahasiswa (DPM) 2024/2025

Pengalaman Kerja : Anggota PPS 2023/2024
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Zera Hernisa, lahir di Tekulai Hilir Kecamatan Tanah Merah

rernyerad

Kabupaten Indragiri Hilir. Pada 12 Desember 2001 anak dari

pasangan Ayahanda Saidi dan Ibunda Herlina, anak pertama dari

edue) uee

3 orang bersaudara. Pada tahun 2008 memulai Pendidikan formal

p uep su

di SDN 007 Tekulai Hilir (2008-2014), SMPN 2 TANAH

"BISQUOPU] Ip NY[E[12q U

Z MERAH (2014-2017), SMAN 1 GAUNG (2017-2020). Setelah selesai menempuh
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Pendidikan Menengah Atas, penulis melanjutkan Pendidikan Strata (S1) Program

Studi Manajemen Fakultas Ekonomi dan Bisnis Universitas Islam Indragiri mulai

Isyues ueyeuayip jede

dari tahun (2021-2025). Dengan ketekunan, motivasi tinggi untuk terus belajar,

berusaha dan berdo’a untuk menyelesaikan Pendidikan Strata (S1), penulis berhasil
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menyelesaikan program studi yang ditekuni pada tahun 2021, dengan judul skripsi
“Analisis Perilaku Konsumen Terhadap Keputusan Pembelian Pada Cafe Camp

Suhat Di Tembilahan”. Semoga dengan penulisan tugas akhir skripsi ini mampu
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memberikan kontribusi positif bagi dunia Pendidikan dan menambah Khazanah
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ilmu pengetahuan serta bermanfaat dan berguna bagi sesama.
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