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Lampiran 3 

 

Uji Validitas 

Correlations 
X1.1 X1.2 X1 

X1.1 Pearson Correlation 1 .698 .946
**
 

Sig. (2-tailed)  .000 .000 

N 50 50 50 

X1.2 Pearson Correlation .698** 1 .892
**
 

Sig. (2-tailed) .000  .000 

N 50 50 50 

X1 Pearson Correlation .946
**
 .892

**
 1 

Sig. (2-tailed) .000 .000  

N 50 50 50 

*. Correlation is significant at the 0.05 level (2-tailed). 
**. Correlation is significant at the 0.01 level (2-tailed). 

 
 
 
 

 

Correlations 
X2.1 X2.2 X2.3 X2 

X2.1 Pearson Correlation 1 .698 .563
**
 .804** 

Sig. (2-tailed)  .000 .000 .000 

N 50 50 50 .50 

X2.2 Pearson Correlation .558** 1 .756
**
 .899 

Sig. (2-tailed) .000  .000 .000 

N 50 50 50 .50 

X2.3 Pearson Correlation .563** 756**  .895** 

Sig .000 .000  .000 

N 50 50  50 

X2 Pearson Correlation .804
**
 .899

**
 895** 1 

Sig. (2-tailed) .000 .000   

N 50 50  50 

*. Correlation is significant at the 0.05 level (2-tailed). 
**. Correlation is significant at the 0.01 level (2-tailed). 

 
 
 
 

 

Correlations 
X3.1 X3.2 X3.3 X3 

X3.1 Pearson Correlation 1 .583 .470
**
 .790** 

Sig. (2-tailed)  .000 .001 .000 

N 50 50 50 .50 

X3.2 Pearson Correlation .583** 1 .561
**
 .840 

Sig. (2-tailed) .000  .000 .000 

N 50 50 50 .50 

X3.3 Pearson Correlation .470** .561** 1 .857** 

Sig .001 .000  .000 

N 50 50 50 50 

X3 Pearson Correlation .790
**
 .840

**
 857** 1 

Sig. (2-tailed) .000 .000 .00  

N 50 50 50 50 

*. Correlation is significant at the 0.05 level (2-tailed). 
**. Correlation is significant at the 0.01 level (2-tailed). 



 

 

Correlations 
X1.1 X1.2 X1 

X4.1 Pearson Correlation 1 .535 .911
**
 

Sig. (2-tailed)  .000 .000 

N 50 50 50 

X4.2 Pearson Correlation .535** 1 .835
**
 

Sig. (2-tailed) .000  .000 

N 50 50 50 

X4 Pearson Correlation .911
**
 .835

**
 1 

Sig. (2-tailed) .000 .000  

N 50 50 50 

*. Correlation is significant at the 0.05 level (2-tailed). 
**. Correlation is significant at the 0.01 level (2-tailed). 

 
 
 
 

 

Correlations 
X3.1 X3.2 X3.3 X3 

X5.1 Pearson Correlation 1 .677 .138
**
 .792** 

Sig. (2-tailed)  .000 .341 .000 

N 50 50 50 .50 

X5.2 Pearson Correlation .677** 1 .396
**
 .887 

Sig. (2-tailed) .000  .004 .000 

N 50 50 50 .50 

X5.3 Pearson Correlation .138** .396** 1 .649** 

Sig .341 .004  .000 

N 50 50 50 50 

X5 Pearson Correlation .792
**
 .887

**
 649** 1 

Sig. (2-tailed) .000 .000 .00  

N 50 50 50 50 

*. Correlation is significant at the 0.05 level (2-tailed). 
**. Correlation is significant at the 0.01 level (2-tailed). 

 
 
 
 
 
 

 
Correlations 

Y.1 Y.2 Y.3 Y.4 Y.5 Y 

Y.1 Pearson Correlation 1 .475** .429** .350
**
 .515

**
 .766

**
 

Sig. (2-tailed)  .000 .002 .013 .000 .000 

N 50 50 50 50 50 50 

Y.2 Pearson Correlation .475 1 .580
*
 .436

**
 .389

*
 .791

**
 

Sig. (2-tailed) .000  .000 .002 .005 .000 

N 50 50 50 .002 50 50 

Y.3 Pearson Correlation .429** .580
*
 1 .476** .203 .726

**
 

Sig. (2-tailed) .002 .000  .000 .005 .000 

N 50 50 50 50 50 50 

Y.4 Pearson Correlation .350
**
 .436

**
 .476 1 .339

**
 .696

**
 

Sig. (2-tailed) .013 .002 .000  .016 .000 

N 50 50 50 50 50 50 

Y.5 Pearson Correlation .515
**
 .389

*
 .203 .339

**
 1 .678

**
 

Sig. (2-tailed) .000 .005 .157 .016  .000 

N 50 50 50 50 50 50 

Y Pearson Correlation .766
**
 .791

**
 .726

**
 .696

**
 .678

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 50 50 50 50 50 50 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 



 

 

Uji Realibilitas 
 

 

 

Reliability Statistics 
Cronbach's 

Alpha N of Items 

.783 5 

 

Reliability Statistics 
Cronbach's 

Alpha 
 

N of Items 

.769 2 

 

 

Reliability Statistics 
Cronbach's 

Alpha N of Items 

.835 3 

 

 

 

Reliability Statistics 
Cronbach's 

Alpha N of Items 

.760 3 

 

 

Reliability Statistics 
Cronbach's 

Alpha 
 

N of Items 

.678 2 

 

 

Reliability Statistics 
Cronbach's 

Alpha N of Items 

.666 3 



 

 

LAMPIRAN 

OUTPUT SPSS 

 
Coefficients

a
 

Unstandardized Coefficients 
Standardized 
Coefficients  

t 
 

Sig. Model  B Std. Error Beta 

1 (Constant) 5.334 1.343  3.457 001 

Kinerja 218 .216 183 1.010 318 

Keandalan .498 .200 327 2.491 .017 

Kesesuaian .622 .214 .488 2.904 .006 

Daya Tahan -073 .177 -089 -413 .682 

Estetika .010 .212 .006 .047 .963 

a. Dependent Variable: Kualitas Produk 

Sumber : Output SPSS 26.0 for Windows, 2025 

 
Model Summary

b
 

Model R R Square Adjusted R Square 
Std. Error of the 

Estimate Durbin-Watson 

1 .916
a
 .839 .821 74795 1.929 

a. Predictors: (Constant), Kinerja, Keandalan, Kesesuaian, Daya Tahan, Estetika. 
b. Dependent Variable: Kualitas Produk 

Sumber : Output SPSS 26.0 for Windows, 2025 

 
Coefficients

a
 

Unstandardized Coefficients 
Standardized 
Coefficients  

t 
 

Sig. Model  B Std. Error Beta 

1 (Constant) 5.334 1.343  3.457 001 

Kinerja 218 .216 183 1.010 318 

Heandalan .498 .200 327 2.491 .017 

Kesesuaian .622 .214 .488 2.904 .006 

Daya Tahan -073 .177 -089 -413 .682 

Estetika .010 .212 .006 .047 .963 

a. Dependent Variable: Kualitas Produk 

Sumber : Output SPSS 26.0 for Windows, 2025 

 

 
ANOVA

a
 

Model 
 Sum of 

Squares Df Mean Square F Sig. 

1 Regression 128.205 5 25.641 45.835 .000
b
 

Residual 24.615 44 .559   

Total 152.820 49    

a. Dependent Variable: Kualitas Produk 
b. Predictors: (Constant), Kinerja, Keandalan, Kesesuian, Daya Tahan, Estetika. 

Sumber : Output SPSS 26.0 for Windows, 2025 



 

 

 

 



 

 

 



 

 

 

 



 

 

 


