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AI-generated content may be incorrect.]The advancement of information technology has driven changes across various sectors, including the marketing of local products. Traditionally, product marketing has been conducted through conventional means, limiting its ability to reach wider markets. This study aims to design a website-based e-commerce information system by implementing digital marketing strategies through Meta Ads (Facebook Ads). The system was developed using the System Development Life Cycle (SDLC) with the Waterfall model, utilizing React.js, Node.js, and MySQL. The website is equipped with features such as online transactions, product information, and an accessible ordering system. The testing results indicate that the system passed the functionality test with a 100% success rate and achieved a usability score of 83.67%. Moreover, the system effectively enhances the visibility and competitiveness of local products, particularly Indragiri rice, in the digital market.
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