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MBIZMARKET STRATEGY IN IMPLEMENTING DIGITAL

MARKETING IN MICRO SMALL AND MEDIUM ENTERPRISES
(MSMEs) TO INCREASE SALES AND INCOME IN INDRAGIRI HILIR

DISTRICT GOVERNMENT

Aldi Yuansyah,
Management Study Program, Faculty of Economics and Busines,
Indragiri Islamic University
aldiyuansyah69@gmail.com

Abstract : The research used in this research is quantitative research.The
location of this research is MSMEs that are integrated in MBIZMARKET
Indragiri Hilir and registered with LPSE. The sampling technique used a
non-probability sampling method, the number of samples was determined to
be 52 MSMEs. Based on the results of research that has been carried out,
the Digital Marketing variable has a positive and significant influence on
Mbizmarket in Micro, Small and Medium Enterprises (MSMESs). These
results show that the better Digital Marketing is for Mbizmarket, the more
sales and income will increase in the Indragiri Hilir Regency Government.
Based on the results of the hypothesis test, it can be seen that the statistical t
value of 27,381 is greater than the t table (1.96) and the P-value is 0.000 <
alpha 0.05, meaning that Digital Marketing has a significant effect on
Mbizmarket in Small, Micro and Medium Enterprises (MSMES).

Keywords : Digital Marketing, Mbizmarket
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STRATEGI MBIZMARKET DALAM PENERAPAN DIGITAL
MARKETING PADAUSAHA MIKRO KECIL MENENGAH (UMKM)
UNTUK MENINGKATKAN PENJUALAN DAN PENDAPATAN DI
PEMERINTAHAN KABUPATEN INDRAGIRI HILIR

Aldi Yuansyah,

Program Studi Manajemen, Fakultas Ekonomi dan Bisnis, Universitas Islam
Indragiri

aldiyuansyah@gmail.com

Abstrak : Penelitian yang digunakan dalam penelitian ini ialah penelitian
kuantitatif. Lokasi penelitian ini adalah UMKM vyang terintegrasi di
MBIZMARKET Indragiri Hilir dan terdaftar di LPSE. Teknik
pengambilan sampel menggunakan metode nonprobality sampling jumlah
sampel yang ditetapkan sebanyak 52 UMKM. Berdasarkan hasil penelitian
yang sudah dilakukan bahwa variabel Digital Marketing memiliki
pengaruh positif dan signifikan terhadap Mbizmarket pada Usaha Mikro
Kecil Menengah (UMKM). Hasil ini menunjukan semakin baik Digital
Marketing terhadap Mbizmarket maka semakin Meningkatkan Penjualan
Dan Pendapatan Di Pemerintahan Kabupaten Indragiri Hilir. Berdasarkan
hasil uji hipotesa dapat diketahui bahwa Nilai t statistik sebesar 27.381 lebih
besar dari t tabel (1,96) dan P-value 0.000 < alpha 0.05, artinya Digital
Marketing berpengaruh signifikan terhadap Mbizmarket Pada Usaha Kecil
Mikro Menengah (UMKM).

Kata Kunci : Digital Marketing, Mbizmarket
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