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Gambar 4.3 Diagram Jalur
Sumber : Hasil Olahan Data 2024
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Hasil output SEM PLS
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Tabel

Hasil Loading Faktor

Matrik

Digital Marketing

(X)

Penjualan dan
Pendapatan (Y)

X1

0.828

X2

0.861

X3

0.832

X4

0.879

X5

0.815

X6

0.730

X7

0.852

X8

0.799

X9

0.779

X10

0.751

X11

0.768

X12

0.785

Y1l

0.868

Y2

0.867

Y3

0.914

Y4

0.925

Y5

0.918

Y6

0.899

Y7

0.887

Y8

0.905

Y9

0.905

Y10

0.909

Validity Variabel Laten Dengan Nilai AVE

Contsruct Reliability and Validity

Matrix

Cronbac
h’ Alpha

Rho_A

Composite
Reliability

Average Variance
Extracted (AVE)

Digital
Marketing (X)

0.957

0.992

0.957

0.653
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Penjualan dan 0.974 0.977 0.977 0.810
Pendapatan ()

Tabel
Diskriminan Validity Variabel Laten Dengan Cross Loading

Diigital Penjualan dan

Matrik Marketing (X) Pendapatan (Y)

X1 0.828 0.447
X2 0.861 0.416
X3 0.832 0.358
X4 0.879 0.427
X5 0.815 0.340
X6 0.730 0.636
X7 0.852 0.391
X8 0.799 0.424
X9 0.779 0.383
X10 0.751 0.924
X11 0.768 0.826
X12 0.785 0.875
Y1l 0.717 0.868
Y2 0.759 0.867
Y3 0.755 0.914
Y4 0.748 0.925
Y5 0.698 0.918
Y6 0.611 0.899
Y7 0.564 0.887
Y8 0.611 0.905
Y9 0.611 0.905
Y10 0.629 0.909
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Tabel

Diskriminan Validity Variabel Laten Dengan Fornel — Larcker Citerion
Digital Marketing Penjualan dan
X) Pendapatan (Y)

‘Furuamiaq yeyid neje sinuad wep sinyie) uizr edue) [pisiawoy uenling

Digital Marketing 0.808
(X)
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- Penjualan dan 0.753 0.900
P UNIV%E;)\ Pendapatan (Y)

B = =

Tabel
Nilai Reliabilitas Masing-Masing Variabel Penelitian

1 SURIR[I(] |

2 o8 88

Contsruct Reliability and Validity

Matrix Cronbac | Rho_A | Composite | Average Variance
h’ Alpha Reliability | Extracted (AVE)

unuaday ynjun ue

i

Digital 0.957 0.992 0.957 0.653
Marketing (X)
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Penjualan dan 0.974 0.977 0.977 0.810
Pendapatan ()
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Tabel
Nilai R?
R R Square
Square Adjustive
Penjualan dan Pendapatan 0.567 0.558

(Y)
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Gambar 4.4.
Diagram Jalur Hasil Hipotesis
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Gambar 4.4 Diagram Jalur Hipotesis
Sumber : Hasil Olahan Data 2024
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Tabel
Hasil Patch Coefficient Model

uap ueyyaroqiadip ueyippuad uep ‘ueniauad Yrwapeye ue

o

Original | Sample | Standard T Statistics | P
Sample Mean Deviation | (JO/STDEV]) | Values
(0) (M) (STDEV)
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Digital 0.753 | 0.773 0.028 27.381 0.000
Marketing (X) -
>
Penjualan dan
Pendapatan ()
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