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ANALYSIS OF CUSTOMER SATISFACTION TOWARDS FOOD LOYALTY AT 

THE FOOD COURT OF MUSLIM ENTREPRENEURS IN TEMBILAHAN 

 

Moh.Safansyah, Management Study Program, Faculty of Economics andBusines, 

Indragiri Islamic University 

 

 

moh.safansyah@gmail.com 

 

Abstract: This study aims to see whether Customer Satisfaction has a significant 

effect on Food Loyalty at the Muslim Entrepreneur Food Court in Tembilahan. The 

approach used in this study is a quantitative approach with a sample size of 30 

respondents, with data collection techniques through questionnaires using SPSS 29.0 

software with a Likert Scale. Based on the data that has been found in field research 

and after being processed on the Analysis of Customer Satisfaction on Food Loyalty 

at the Muslim Entrepreneur Food Court in Tembilahan, the coefficient of 

determination test of the adjusted R2 value is 0.982, this means that 98.2% of the 

Loyalty variable is influenced by five explanatory variables, namely Product Quality 

(X1) Price (X2), Service Quality (X3), Emotional (X4), Convenience (X5), The 

remaining 1.8% is influenced by other variables that are not equated in the variables 

of this study. 

The results of the partial test or t-test, Product Quality Variable X1 has a 

significant effect on Food Loyalty at Food Crout Muslim Entrepreneur Tembilahan. 

Price Variable X2 has a significant effect on Food Loyalty at Food Crout Muslim 

Entrepreneur Tembilahan. Service Quality Variable X3 has a significant effect on 

Food Loyalty at Food Crout Muslim Entrepreneur Tembilahan. Emotional Variable 

X4 has a significant effect on Food Loyalty at Food Crout Muslim Entrepreneur 

Tembilahan. Convenience Variable X5 has a significant effect on Food Loyalty at 

Food Crout Muslim Entrepreneur Tembilahan. 

The results of the simultaneous test or f test of the Product Quality Variable 

(X1), Price (X2), Service Quality (X3), Emotional (X4), Convenience (X5) have a 

significant effect on Loyalty (Y) of food at Food Crout Muslim Entrepreneurs in 

Tembilahan. 

 

Keywords: Product Quality, Price, Service Quality, Emotional, Convenience. 
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Analisis Kepuasan Pelanggan Terhadap Loyalitas Makanan di Food Court 

Pengusaha Muslim Tembilahan 

 

Moh.Safansyah, Program Studi Manajemen, Fakultas Ekonomi dan Bisnis, 

Universitas Islam Indragiri 

moh.safansyah@gmail.com 

 

Abstrak : Penelitian ini bertujuan untuk melihat apakah Kepuasan Pelanggan 

berpengaruh signifikan terhadap Loyalitas Makanan di Food Court Pengusaha 

Muslim Tembilahan. Pendekatan yang digunakan dalam penelitian ini yaitu 

pendekatan kuantitatif dengan jumlah sampel sebanyak 30 responden, dengan teknik 

pengambilan data melalui kuesioner menggunakan software SPSS 29.0 dengan Skala 

Likert. Berdasarkan data yang telah ditemukan dalam penelitian di lapangan dan 

setelah diolah tentang Analisis Kepuasan Pelanggan Terhadap Loyalitas Makanan Di 

Food Court Pengusaha Muslim Tembilahan, Uji koefisien determinasi nilai adjusted 

R2 sebesar 0,982 hal ini berarti 98,2 % variabel Loyalitas dipengaruhi oleh lima 

variabel penjelasan yaitu Kualitas Produk (X1) Harga (X2), Mutu Pelayanan (X3), 

Emosional (X4), Kemudahan (X5), Sisanya 1,8 % dipengaruhi oleh variabel lain 

yang tidak disetarakan dalam variabel penelitian ini. 

Hasil uji parsial atau uji t, Variabel Kualitas Produk X1 berpengaruh 

signifikan terhadap Loyalitas makanan di Food Crout Pengusaha Muslim 

Tembilahan. Variabel Harga X2 berpengaruh signifikan terhadap Loyalitas makanan 

di Food Crout Pengusaha Muslim Tembilahan. Variabel Mutu Pelayanan X3 

berpengaruh signifikan terhadap Loyalitas makanan di Food Crout Pengusaha 

Muslim Tembilahan. Variabel Emosional X4 berpengaruh signifikan terhadap 

Loyalitas makanan di Food Crout Pengusaha Muslim Tembilahan. Variabel 

Kemudahan X5 berpengaruh signifikan terhadap Loyalitas makanan di Food Crout 

Pengusaha Muslim Tembilahan. 

Hasil uji simultan atau uji f Variabel Kualitas Produk (X1), Harga (X2), Mutu 

Pelayanan (X3), Emosional (X4), Kemudahan (X5) berpengaruh signifikan terhadap 

Loyalitas (Y) makanan di Food Crout Pengusaha Muslim di Tembilahan. 

 

 

Kata Kunci : Kualitas Produk, Harga, Mutu Pelayanan, Emosional, Kemudahan. 
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