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LAMPIRAN 

 

 

KUESIONER PENELITIAN 

Pengaruh Penggunaan Paylater Terhadap Pola Konsumtif Mahasiswa Prodi 

Manajemen Fakultas Ekonomi Dan Bisnis Universitas Islam Indragiri 

 
Petunjuk Pengisian 

 

Berikan tanda (✓) pada jawaban yang sesuai dengan kondisi Anda: 

 

Skor Keterangan 

1 Sangat Tidak Setuju (STS) 

2 Tidak Setuju (TS) 

3 Netral (N) 

4 Setuju (S) 

5 Sangat Setuju (SS) 

 
Identitas Responden 

 

No Keterangan Jawaban 

1 Nama : 

2 Usia : 

3 Jenis Kelamin ☐ Laki-laki ☐ Perempuan 

4 Program Studi ☐ Manajemen ☐ Akuntansi ☐ Bisnis Digital 

5 Apakah Anda menggunakan Paylater? ☐ Ya ☐ Tidak 

 

A. Penggunaan Paylater (X) 

 

No Pernyataan 1 2 3 4 5 

1 
Saya menggunakan fitur Paylater untuk memenuhi kebutuhan sehari-

hari 
☐  ☐  ☐  ☐  ☐  

2 
Paylater memudahkan saya dalam melakukan transaksi tanpa uang 

tunai 
☐  ☐  ☐  ☐  ☐  

3 
Saya sering menggunakan Paylater meskipun tidak terlalu 

membutuhkan barang tersebut 
☐  ☐  ☐  ☐  ☐  

4 Saya merasa terbantu dengan adanya sistem pembayaran Paylater ☐  ☐  ☐  ☐  ☐  

5 Saya menggunakan Paylater karena prosesnya cepat dan mudah ☐  ☐  ☐  ☐  ☐  
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B. Pola Konsumtif (Y) 

No Pernyataan 1 2 3 4 5 

6 Saya sering membeli barang yang sebenarnya tidak saya butuhkan ☐  ☐  ☐  ☐  ☐  

7 Saya tertarik membeli barang karena diskon atau promo ☐  ☐  ☐  ☐  ☐  

8 Saya membeli barang untuk mengikuti tren ☐  ☐  ☐  ☐  ☐  

9 Saya merasa puas setelah berbelanja menggunakan Paylater ☐  ☐  ☐  ☐  ☐  

10 Saya sering berbelanja tanpa perencanaan sebelumnya ☐  ☐  ☐  ☐  ☐  

11 Saya kesulitan mengontrol pengeluaran setelah menggunakan Paylater ☐  ☐  ☐  ☐  ☐  

12 Saya lebih mementingkan keinginan daripada kebutuhan ☐  ☐  ☐  ☐  ☐  
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Q9 
 

Q10 
 

Rata-Rata 
 

Q11 
 

Q12 
 

Q13 
 

Q14 
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DELETE VARIABLES RES_1 ABS_RES PRE_1 RES_2. 

 

 

 

 

 

Delete Variables 
 
 

 
Notes 

Output Created 08-MAR-2026 16:39:34 

Comments 
 

Input Active Dataset DataSet2 

Filter <none> 

Weight <none> 

Split File <none> 

Syntax DELETE VARIABLES RES_1 

ABS_RES PRE_1 RES_2. 

Resources Processor Time 00:00:00,00 

Elapsed Time 00:00:00,00 
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Warnings 

Text: RES_1 Command: DELETE VARIABLES 

An undefined variable name, or a scratch or system variable was 

specified in a variable list which accepts only standard variables. 

Check spelling and verify the existence of this variable. 

 Execution of this command stops.  

Text: ABS_RES Command: DELETE VARIABLES 

An undefined variable name, or a scratch or system variable was 

specified in a variable list which accepts only standard variables. 

 Check spelling and verify the existence of this variable.  

Text: PRE_1 Command: DELETE VARIABLES 

An undefined variable name, or a scratch or system variable was 

specified in a variable list which accepts only standard variables. 

 Check spelling and verify the existence of this variable.  

Text: RES_2 Command: DELETE VARIABLES 

An undefined variable name, or a scratch or system variable was 

specified in a variable list which accepts only standard variables. 

 Check spelling and verify the existence of this variable.  

 

EXECUTE. 

* ================================ 

* 1. UJI VALIDITAS (Product Moment Pearson) 

* ================================ 

 

CORRELATIONS 

/VARIABLES = X Y 

/PRINT = TWOTAIL NOSIG 

/STATISTICS DESCRIPTIVES. 
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Correlations 
 
 

Notes 

Output Created 08-MAR-2026 16:44:37 

Comments 
 

Input Active Dataset DataSet2 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

86 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics for each pair of 

variables are based on all the 

cases with valid data for that 

pair. 

Syntax CORRELATIONS 

/VARIABLES = X Y 

/PRINT = TWOTAIL NOSIG 

/STATISTICS 

DESCRIPTIVES. 

Resources Processor Time 00:00:00,02 

Elapsed Time 00:00:00,01 
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Descriptive Statistics 

Mean Std. Deviation N 

X 3.600 .9953 86 

Y 3.319767441860 

464 

.815845972695 

086 

86 

 
 

 
Correlations 

X Y 

X Pearson Correlation 1 .932** 

Sig. (2-tailed)  .000 

N 86 86 

Y Pearson Correlation .932** 1 

Sig. (2-tailed) .000  

N 86 86 

 
**. Correlation is significant at the 0.01 level (2-tailed). 

 
 

 

* ================================ 

* 2. UJI RELIABILITAS (Cronbach's Alpha) 

* ================================ 

 

RELIABILITY 

/VARIABLES = X Y 

/SCALE('ALL VARIABLES') ALL 

/MODEL = ALPHA 

/STATISTICS = DESCRIPTIVE SCALE 

/SUMMARY = TOTAL. 
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Reliability 
 
 
 
 

 
Notes 

Output Created 08-MAR-2026 16:44:37 

Comments 
 

Input Active Dataset DataSet2 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

86 

Matrix Input 
 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on all 

cases with valid data for all 

variables in the procedure. 

Syntax RELIABILITY 

/VARIABLES = X Y 

/SCALE('ALL VARIABLES') 

ALL 

/MODEL = ALPHA 

/STATISTICS = 

DESCRIPTIVE SCALE 

/SUMMARY = TOTAL. 

Resources Processor Time 00:00:00,00 

Elapsed Time 00:00:00,01 
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Scale: ALL VARIABLES 

 
 

 
Case Processing Summary 

N % 

Cases Valid 86 100.0 

Excludeda 0 .0 

Total 86 100.0 

 
a. Listwise deletion based on all variables in the 

procedure. 

 
 

 

Reliability Statistics 

Cronbach's 

Alpha 
 

N of Items 

.955 2 

 
 

 
Item Statistics 

Mean Std. Deviation N 

X 3.599999999999 

999 

.995282992567 

505 

86 

Y 3.319767441860 

464 

.815845972695 

094 

86 

 
 

 
Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

 

Scale Variance 

if Item Deleted 

 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X 3.31976744186 

0464 

.666 .932 . 

Y 3.59999999999 

9999 

.991 .932 . 
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Scale Statistics 

Mean Variance Std. Deviation N of Items 

6.919767441860 

463 

3.170 1.78040443306 

5836 

2 

 

 
* ================================ 

* 3. UJI ASUMSI KLASIK 

* ================================ 

 

* 3.1 UJI NORMALITAS RESIDUAL (Kolmogorov-Smirnov & Shapiro-Wilk) 

*  
REGRESSION 

/MISSING LISTWISE 

/STATISTICS COEFF OUTS R ANOVA 

/CRITERIA = PIN(.05) POUT(.10) 

/NOORIGIN 

/DEPENDENT Y 

/METHOD = ENTER X 

/SAVE RESID(RES_1). 

EXAMINE VARIABLES = RES_1 

/PLOT BOXPLOT NPPLOT 

/COMPARE GROUP 

/STATISTICS DESCRIPTIVES 

/CINTERVAL 95 

/MISSING LISTWISE 

/NOTOTAL. 
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Explore 
 
 
 
 

 
Notes 

Output Created 08-MAR-2026 16:44:38 

Comments 
 

Input Active Dataset DataSet2 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

86 

Missing Value Handling Definition of Missing User-defined missing values 

for dependent variables are 

treated as missing. 

Cases Used Statistics are based on cases 

with no missing values for 

any dependent variable or 

factor used. 

Syntax EXAMINE VARIABLES = 

RES_1 

/PLOT BOXPLOT NPPLOT 

/COMPARE GROUP 

/STATISTICS 

DESCRIPTIVES 

/CINTERVAL 95 

/MISSING LISTWISE 

/NOTOTAL. 

Resources Processor Time 00:00:00,00 

Elapsed Time 00:00:00,00 
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Warnings 

Text: RES_1 Command: EXAMINE 

An undefined variable name, or a scratch or system variable was 

specified in a variable list which accepts only standard variables. 

Check spelling and verify the existence of this variable. 

 Execution of this command stops. No dependent variables were 

specified. EXAMINE requires a set of 

 dependent variables for analysis. Check your EXAMINE command.  

 

 
* 3.2 UJI LINEARITAS (Test for Linearity) 

*  
MEANS TABLES = Y BY X 

/CELLS = MEAN COUNT STDDEV 

/STATISTICS LINEARITY. 

* 3.3 UJI HETEROSKEDASTISITAS (Glejser Test) 

*  
COMPUTE ABS_RES = ABS(RES_1). 
EXECUTE. 

 

REGRESSION 

/MISSING LISTWISE 

/STATISTICS COEFF OUTS R ANOVA 

/CRITERIA = PIN(.05) POUT(.10) 

/NOORIGIN 

/DEPENDENT ABS_RES 

/METHOD = ENTER X. 
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Regression 
 
 
 
 

 
Notes 

Output Created 08-MAR-2026 16:44:38 

Comments 
 

Input Active Dataset DataSet2 

Filter <none> 

Weight <none> 

Split File <none> 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on cases 

with no missing values for 

any variable used. 

Syntax REGRESSION 

/MISSING LISTWISE 

/STATISTICS COEFF 

OUTS R ANOVA 

/CRITERIA = PIN(.05) 

POUT(.10) 

/NOORIGIN 

/DEPENDENT ABS_RES 

/METHOD = ENTER X. 

Resources Processor Time 00:00:00,00 

Elapsed Time 00:00:00,00 
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Warnings 

Text: ABS_RES Command: REGRESSION 

An undefined variable name, or a scratch or system variable was 

specified in a variable list which accepts only standard variables. 

Check spelling and verify the existence of this variable. 

Execution of this command stops. 

 

 
* ================================ 

* 4. ANALISIS REGRESI LINEAR SEDERHANA & UJI HIPOTESIS 

* ================================ 

REGRESSION 

/MISSING LISTWISE 

/STATISTICS COEFF OUTS CI(95) R ANOVA 

/CRITERIA = PIN(.05) POUT(.10) 

/NOORIGIN 

/DEPENDENT Y 

/METHOD = ENTER X 

/SAVE PRED(PRE_1) RESID(RES_2). 
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Regression 
 
 
 
 

 
Notes 

Output Created 08-MAR-2026 16:44:38 

Comments 
 

Input Active Dataset DataSet2 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

86 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on cases 

with no missing values for 

any variable used. 

Syntax REGRESSION 

/MISSING LISTWISE 

/STATISTICS COEFF 

OUTS CI(95) R ANOVA 

/CRITERIA = PIN(.05) 

POUT(.10) 

/NOORIGIN 

/DEPENDENT Y 

/METHOD = ENTER X 

/SAVE PRED(PRE_1) 

RESID(RES_2). 

Resources Processor Time 00:00:00,00 

Elapsed Time 00:00:00,01 

Memory Required 2400 bytes 

Additional Memory Required 

for Residual Plots 

0 bytes 

Variables Created or 

Modified 

PRE_1 Unstandardized Predicted 

Value 

RES_2 Unstandardized Residual 
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Variables Entered/Removeda 

 

 
Model 

Variables 

Entered 

Variables 

Removed 

 

 
Method 

1 Xb . Enter 

 
a. Dependent Variable: Y 

b. All requested variables entered. 

 
 

 
Model Summaryb 

 

 
Model 

 

 
R 

 

 
R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .932a .869 .867 .297356578709 

145 

 
a. Predictors: (Constant), X 

b. Dependent Variable: Y 

 
 

 

ANOVAa 
 

 
Model 

 
Sum of 

Squares 

 

 
df 

 

 
Mean Square 

 

 
F 

 

 
Sig. 

1 Regression 49.149 1 49.149 555.853 .000b 

Residual 7.427 84 .088 
  

Total 56.576 85 
   

 
a. Dependent Variable: Y 

b. Predictors: (Constant), X 

 
 

 
Coefficientsa 

 

 
Unstandardized Coefficients 

Standardized 

Coefficients 

 
 

 
t 

 
 

 
Sig. Model  B Std. Error Beta 

1 (Constant) .569 .121 
 

4.706 .000 

X .764 .032 .932 23.577 .000 



81 

 

 

 

 
 
 

 
Model 

Coefficientsa 

95,0% Confidence Interval for B 

Lower Bound Upper Bound 

 
 
 

 
a. Dependent Variable: Y 

 
 

 
Residuals Statisticsa 

Minimum Maximum Mean Std. Deviation N 

Predicted Value 2.0973446369 

17114 

4.3893876075 

74463 

3.3197674418 

60467 

.76041039087 

7279 

86 

Residual - 

1.1837817430 

49622 

.37462684512 

1384 

.00000000000 

0001 

.29560224729 

9725 

86 

Std. Predicted 

Value 

-1.608 1.407 .000 1.000 86 

Std. Residual -3.981 1.260 .000 .994 86 

 
a. Dependent Variable: Y

1 (Constant) .329 .810 

X .700 .828 

 



 

 

 


