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ABSTRAK 

M BINTANG FITRIYANDI (201221010015), Analisis Faktor-Faktor 

Yang Mempengaruhi Keputusan Pembelian Santan Kelapa Merek Kara Di 

Kecamatan Tembilahan Kabupaten Indragiri Hilir. Penelitian dibimbing oleh 

Dr. Partini, S.P.,M.Si dan Yeni Afiza, S.P.,M.Si Penelitian ini dilakukan pada bulan 

November sampai Januari 2026.  

Penelitian ini bertujuan untuk menganalisis pengaruh harga, merek, kualitas 

produk, kemasan, serta kebiasaan dan kebutuhan konsumen terhadap keputusan 

pembelian santan kelapa merek Kara di Kecamatan Tembilahan, Kabupaten Indragiri 

Hilir. Penelitian menggunakan metode kuesioner kepada 45 responden yang dipilih 

menggunakan teknik purposive sampling, data dianalisis menggunakan analisis 

regresi linier berganda. hasil penelitian menunjukkan bahwa secara simultan variabel 

harga, merek, kualitas produk, kemasan, serta kebiasaan dan kebutuhan konsumen 

berpengaruh signifikan terhadap keputusan pembelian santan kelapa merek Kara. 

Nilai koefisien determinasi (R²) sebesar 0,659 menunjukkan bahwa 65,9% variasi 

keputusan pembelian dapat dijelaskan oleh kelima variabel tersebut, sedangkan 

34,1% dipengaruhi oleh faktor lain di luar model penelitian. Secara parsial, hanya 

variabel merek dan kebiasaan serta kebutuhan konsumen yang berpengaruh positif 

dan signifikan terhadap keputusan pembelian, dengan variabel merek sebagai faktor 

yang paling dominan. Sementara itu, variabel harga, kualitas produk, dan kemasan 

tidak berpengaruh signifikan secara parsial terhadap keputusan pembelian. oleh 

karena itu, produsen disarankan untuk mempertahankan citra merek, menjaga 

loyalitas konsumen, serta terus meningkatkan strategi pemasaran yang sesuai dengan 

karakteristik konsumen di daerah penelitian. 

 

  

Kata kunci: Keputusan Pembelian, Merek, Kebiasaan Konsumen, Kualitas Produk, 

Santan Kelapa Kara, Regresi Linier Sederhana. 
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ABSTRACT 

M Bintang Fitriyandi (201221010015), Analysis of Factors Influencing 

Purchasing Decisions for Kara Brand Coconut Milk in Tembilahan District, In-

dragiri Hilir Regency. This research was supervised by Dr. Partini, S.P., M.Si. and 

Yeni Afiza, S.P., M.Si., and was conducted from November to January 2026. 

The study aims to analyze the influence of price, brand, product quality, pack-

aging, and consumer habits and needs on purchasing decisions for Kara brand co-

conut milk in Tembilahan District, Indragiri Hilir Regency. Data were collected via 

questionnaires from 45 respondents selected using purposive sampling and analyzed 

using multiple linear regression. The results indicate that the variables of price, 

brand, product quality, packaging, and consumer habits and needs simultaneously 

have a significant effect on purchasing decisions for Kara brand coconut milk. The 

coefficient of determination (R²) value of 0.659 indicates that 65.9% of the variation 

in purchasing decisions can be explained by these five variables, while 34.1% is in-

fluenced by factors outside the research model. Individually (partially), only the 

brand variable and consumer habits and needs have a positive and significant effect 

on purchasing decisions, with the brand variable being the most dominant factor. 

Meanwhile, the variables of price, product quality, and packaging do not have a sig-

nificant partial effect on purchasing decisions. Therefore, producers are advised to 

maintain brand image, preserve consumer loyalty, and continuously improve mar-

keting strategies that align with the characteristics of consumers in the research 

area. 

 

 

Keywords: Purchasing Decision, Brand, Consumer Habits, Product Quality, Kara 
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