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Lampiran 2 Statistik Deskriptif

Descriptive Statistics
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Lampiran 5. Hasil Uji Regresi Linier Berganda

Descriptive Statistics

Mean Std. Deviation N
keputusan pembeli 18.13 1.791 45
harga 15.67 1.895 45
5 e merek 18.42 1.559 45
é .' kualitas produk 18.60 1.543 45
: kemasan 16.76 1.909 45
: kebiasaan & kebutuhan 17.51 1.632 45

Correlations
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Pearson Correla- keputusan pembeli 1.000 743 .948 .924 .847 .909
tion harga 743 1.000 779 .668 .938 .850
merek .948 779 1.000 931 .883 .895
kualitas produk .924 .668 931 1.000 .799 .859
kemasan .847 .938 .883 .799 1.000 .945
kebiasaan & kebu- .909 .850 .895 .859 .945 1.000

stpuawr uep uedw

ISYUES ueyel

P UBYISNqLI

tuhan

Sig. (1-tailed) keputusan pembeli . .000 .000 .000 .000 .000

B, Model Summary®
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Model R R Square Adjusted R Square timate Durbin-Watson
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a. Predictors: (Constant), kebiasaan & kebutuhan, harga, kualitas produk, merek, kemasan
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b. Dependent Variable: keputusan pembeli
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ANOVA?
Model Sum of Squares df Mean Square F Sig.

B
sinuad Lep sinia)
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FUIP 18NS

Jaquins uey

Regression 92.45 5 18.49 49.32 .000P
Residual 47.82 39 1.226
Total 140.27 44

1
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a. Dependent Variable: keputusan pembeli
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Coefficients?

Keterangan

Model B Std. Error Beta t Sig.
. (Constant) -3.499 1.020 -3.432 .001 Signifikan

g 9 —_—
Gy @,
B e 5 B harga .097 124 .103 786  .437 Tidak Signifikan
: - ? merek .683 .168 .595 4.066  .000 Signifikan

kualitas produk 212 .146 .183 1.455 154 Tidak Signifikan
kemasan -.400 .202 -427 -1.979  .055 Hampir Signifikan

(Negatif)
kebiasaan & .587 .166 535 3547  .001 Signifikan

kebutuhan

nla

o

a. Dependent Variable: keputusan pembeli
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