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ABSTRACT 

THE INFLUENCE OF PRODUCT QUALITY AND PRICE ON BRAND SWITCHING 

OF OPPO SMARTPHONE CONSUMERS IN TEMBILAHAN 

Riska Prorina1, Drs. Dharmasetiawan2, Widyawati3 

 

Management Study Program, Faculty of Economics and Business 

Indragiri Islamic Univercity 

Email : riskaprorina72@gmail.com 

 

Abstract: This study aims to determine the influence of product quality and price on 

brand switching among OPPO smartphone consumers in Tembilahan. This research 

employed a quantitative method with data collected through questionnaires distributed 

to 87 OPPO smartphone users in Tembilahan. The data were analyzed using Structural 

Equation Modeling (SEM) based on Partial Least Squares (PLS) with the assistance of 

SmartPLS 4.0 software. The results indicate that all research indicators met the validity 

and reliability criteria, with outer loading values above 0.70, Average Variance 

Extracted (AVE) values above 0.50, and Composite Reliability and Cronbach’s Alpha 

values above 0.70. The hypothesis testing results show that product quality has a 

positive and significant effect on brand switching among OPPO smartphone consumers 

in Tembilahan, with a T-Statistic value of 15.698 and a P-Value of 0.000 (< 0.05). 

Meanwhile, price does not have a significant effect on brand switching, with a T-

Statistic value of 0.110 and a P-Value of 0.912 (> 0.05). The structural model 

evaluation results reveal an R-Square value of 0.652 and an Adjusted R-Square value of 

0.644, indicating that product quality and price explain 65.2% of the variance in brand 

switching, while the remaining 34.8% is influenced by other variables outside the 

research model. Furthermore, the Goodness of Fit (GoF) value of 0.686 indicates that 

the research model has a good fit and is appropriate for explaining the relationships 

among the variables studied. 
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ABSTRAK 

PENGARUH KUALITAS PRODUK DAN HARGA TERHADAP BRAND 

SWITCHING KONSUMEN SMARTPHONE OPPO DI TEMBILAHAN 

Riska Prorina4, Drs. Dharmasetiawan5, Widyawati6 

Progaram Studi Manajemen, Fakultas Ekonomi dan Bisnis 

Universitas Islam Indragiri 

Email : riskaprorina72@gmail.com 

 

Abstrak: Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk dan harga 

terhadap brand switching konsumen smartphone OPPO di Tembilahan. Penelitian ini 

menggunakan metode kuantitatif dengan teknik pengumpulan data melalui penyebaran 

kuesioner kepada 87 responden pengguna smartphone OPPO di Tembilahan. Teknik 

analisis data yang digunakan adalah Structural Equation Modeling (SEM) berbasis 

Partial Least Square (PLS) dengan bantuan software SmartPLS 4.0. Hasil penelitian 

menunjukkan bahwa seluruh indikator penelitian telah memenuhi kriteria validitas dan 

reliabilitas dengan nilai outer loading > 0,70, Average Variance Extracted (AVE) > 0,50, 

serta Composite Reliability dan Cronbach‟s Alpha > 0,70. Hasil pengujian hipotesis 

menunjukkan bahwa kualitas produk berpengaruh positif dan signifikan terhadap brand 

switching konsumen smartphone OPPO di Tembilahan dengan nilai T-Statistics sebesar 

15,698 dan P-Values sebesar 0,000 (< 0,05). Sementara itu, variabel harga tidak 

berpengaruh signifikan terhadap brand switching dengan nilai T-Statistics sebesar 0,110 

dan P-Values sebesar 0,912 (> 0,05). Hasil evaluasi model struktural menunjukkan nilai 

R-Square sebesar 0,652 dan R-Square Adjusted sebesar 0,644, yang berarti bahwa 

variabel kualitas produk dan harga mampu menjelaskan variabel brand switching 

sebesar 65,2%, sedangkan sisanya sebesar 34,8% dipengaruhi oleh variabel lain di luar 

model penelitian. Selain itu, nilai Goodness of Fit (GoF) sebesar 0,686 menunjukkan 

bahwa model penelitian termasuk dalam kategori baik (good fit) dan layak digunakan 

untuk menjelaskan hubungan antarvariabel penelitian. 
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